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Currency PhP

Balance Sheet

Year Ending Previous Year Ending

Dec 31, 2025 Dec 31, 2024

Current Assets 6,417,055,143 5,862,284,849

Total Assets 8,122,705,944 7,282,637,656

Current Liabilities 4,660,621,231 4,028,890,309

Total Liabilities 4,799,014,808 4,175,174,709
Retained
Earnings/(Deficit) 1,382,537,153 1,171,188,419

Stockholders' Equity 3,323,691,136 3,107,462,947

Stockholders' Equity - Parent 3,306,441,762 3,094,007,831

Book Value Per Share 1.06 0.99

Income Statement

Year Ending Previous Year Ending

Dec 31, 2025 Dec 31, 2024

Gross Revenue 12,917,708,126 11,435,255,269

Gross Expense 12,559,093,575 10,987,430,253

Non-Operating Income 382,583,859 341,307,910

Non-Operating Expense 189,621,495 152,538,293

Income/(Loss) Before Tax 551,576,915 636,594,633

Income Tax Expense 148,933,845 154,962,749

Net Income/(Loss) After Tax 402,643,070 481,631,884
Net Income/(Loss) Attributable to Parent
Equity Holder 398,848,812 480,176,768

Earnings/(Loss) Per Share (Basic) 0.13 0.15

Earnings/(Loss) Per Share (Diluted) 0.13 0.15

Financial Ratios

Formula
Fiscal Year Ended Previous Fiscal Year

Dec 31, 2025 Dec 31, 2024
Liquidity Analysis Ratios:
   Current Ratio or
Working Capital Ratio

Current Assets / Current
Liabilities 1.38 1.46

   Quick Ratio
(Current Assets - Inventory -
Prepayments) / Current
Liabilities

0.29 0.52

   Solvency Ratio Total Assets / Total Liabilities 0.18 0.21
Financial Leverage Ratios

   Debt Ratio Total Debt/Total Assets 0.59 0.57

   Debt-to-Equity Ratio Total Debt/Total Stockholders'
Equity 1.44 1.34

   Interest Coverage Earnings Before Interest and
Taxes (EBIT) / Interest Charges 3.91 5.16



   Asset to Equity Ratio Total Assets / Total
Stockholders' Equity 2.44 2.34

Profitability Ratios

   Gross Profit Margin Sales - Cost of Goods Sold or
Cost of Service / Sales 0.21 0.21

   Net Profit Margin Net Profit / Sales 0.03 0.04

   Return on Assets Net Income / Total Assets 0.05 0.07

   Return on Equity Net Income / Total
Stockholders' Equity 0.12 0.15

Price/Earnings Ratio Price Per Share / Earnings Per
Common Share 5.54 1.25

Other Relevant Information

-

Filed on behalf by:

Name Darwin Mendoza

Designation Compliance Officer
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SECURITIES AND EXCHANGE COMMISSION SEC 
FORM 17-A, AS AMENDED 

ANNUAL REPORT PURSUANT TO SECTION 17 
 

OF THE SECURITIES REGULATION CODE AND SECTION 141 OF THE 

CORPORATION CODE OF THE PHILIPPINES 

1. For the fiscal year ended ................................................................................ December 31, 2025 
 

2. SEC Identification Number................................................................................... AS-95003836 

3. BIR Tax Identification No. ................................................................................ 004-780-008-000 

4. Exact name of issuer as specified in its charter .......................................................................... 

     UPSON INTERNATIONAL CORP. (Doing Business under the Name 
and Style of Octagon Computer Superstore; 
Microvalley Computer Superstore; Gadget 
World; Octagon Mobile; Uniso; Gadget King 
and Lamp Light) 

5. Manila City, Philippines........................................... 6. (SEC Use Only) 

Province, Country or other jurisdiction of           Industry Classification Code: 

incorporation or organization 

 
7. Unit 2308, 23/F Capital House Tower 1, 9th Avenue corner 34th Street, Bonifacio Global 

City, Taguig City  
Address of principal office                                            Postal Code 1635 

 

8. (02) 85267152……………………………………………………………………………………… 

Issuer's telephone number, including area code 

 
9. Not Applicable 

……………………………………………………………………………………………………… 

Former name, former address, and former fiscal year, if changed since last report. 

10. Securities registered pursuant to Sections 8 and 12 of the SRC, or Sec. 4 and 8 of the RSA 

Title of Each Class Number of Shares of Common Stock 

Outstanding and Amount of Debt Outstanding 
 

COMMON SHARES 3,125,001,300 
 

11. Are any or all of these securities listed on a Stock Exchange. 
 

Yes [√] No [ ] 
 

If yes, state the name of such stock exchange and the classes of securities listed therein: 

PHILIPPINE STOCK EXCHANGE – COMMON SHARES 
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12. Check whether the issuer: 
 

(a) has filed all reports required to be filed by Section 17 of the SRC and SRC Rule 17.1 thereunder 

or Section 11 of the RSA and RSA Rule 11(a)-1 thereunder, and Sections 26 and 141 of The 

Corporation Code of the Philippines during the preceding twelve (12) months (or for such shorter period 

that the registrant was required to file such reports); 

Yes [√ ] No [ ] 

 

(b) has been subject to such filing requirements for the past ninety (90) days. 
 

Yes [√ ] No [ ] 
 

13. State the aggregate market value of the voting stock held by non-affiliates of the registrant.  

 

Not Applicable 

 

APPLICABLE ONLY TO ISSUERS 
INVOLVED IN 

INSOLVENCY/SUSPENSION OF 
PAYMENTS PROCEEDINGS 

DURING THE PRECEDING FIVE 
YEARS: 

 

14. Check whether the issuer has filed all documents and reports required to be filed by Section 17 of 

the Code subsequent to the distribution of securities under a plan confirmed by a court or the 

Commission. 

NOT APPLICABLE 
 

Yes [ ] No [ ] 

 

DOCUMENTS INCORPORATED BY REFERENCE 
 

15. If any of the following documents are incorporated by reference, briefly describe them and identify 

the part of SEC Form 17-A into which the document is incorporated: 

 
(a) Consolidated Audited Financial Statements as at and  Fo r  t he  Years  Ended  
December 31, 2025 and 2024, and Parent Company Financial Statements for the year ended 
December 31, 2023 - Exhibit 1 

 
(b) Consolidated Statements of Management’s Responsibility as at a n d  F o r  t h e  Y e a r s  

E n d e d  December 31, 2025 and 2024, and Parent Company for the year ended December 

31, 2023, part of Exhibit 1. 

 
(c) 2025 Sustainability Report – Exhibit 2 
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PART I. BUSINESS AND GENERAL INFORMATION 
 
Item 1. Business 
 
Background 
 
Upson International Corp. (also doing business as Octagon Computer Superstore, Microvalley 
Computer Superstore, Gadget World, Octagon Mobile, Uniso, Gadget King, and Lamp Light), 
together with its subsidiaries, comprises the Group. The Parent Company (Upson) was 
incorporated on April 19, 1995. Its subsidiaries, iStudio Technologies Philippines Corporation and 
Upson Global Inc., were incorporated on May 24, 2024 and July 10, 2024, respectively. 
 
Upson is engaged in the wholesale and retail distribution of information technology products, 
including computer hardware, software, telecommunications equipment, and other electronic 
merchandise. It carries globally recognized brands such as Acer, Asus, Lenovo, Apple, HP, Dell, 
Brother, Epson, Sony, Samsung, and Sandisk, and serves a broad customer base that includes 
home users, small and medium enterprises, gamers, professionals, and students. 
 
Upson products are sold through prime stores, concept stores, mobile stores, the Company 
website, and e-commerce and social commerce platforms such as Lazada, Shopee, and Tiktok. 
According to the University of Asia and the Pacific – Center for Research and Communication 
Foundation, Inc. (CRC), Upson is the largest mall-based consumer electronics retailer in the 
Philippines in terms of store network and sales. As of December 31, 2025, Upson operated 240 
branches nationwide, consisting of 34 stand-alone stores and 206 mall-based stores. These are 
located across the National Capital Region, North Luzon, South Luzon, Visayas, North Mindanao, 
and South Mindanao. 
 
Upson also operated eight warehouses as of December 31, 2025, located in Manila, Cebu, 
Cagayan de Oro, Davao City, Iloilo, and Cabanatuan. 
 
Upson store formats include Octagon, the flagship brand offering a full range of hardware and 
software products; Microvalley, which focuses on do-it-yourself computer components, 
customized PCs, and gaming peripherals; Gadget King/Gadget World, which specializes in IT 
accessories and peripherals; and Octagon Mobile, which focuses on mobile phones, tablets, 
networking devices, and related accessories. 
 
In May 2024, Upson incorporated iStudio Technologies Philippines Corporation (iStudio) with a 
52% ownership interest amounting to ₱26.0 million. In July 2024, it incorporated Upson Global 
Inc. (UGI) with a 90% ownership interest. Upson subscribed to 90.0 million UGI shares at ₱1.0 
par value, for a total subscription of ₱90.0 million, of which ₱50.0 million was paid. 
 
iStudio is engaged in the wholesale and retail sale, distribution, and marketing of computer 
hardware, telecommunications equipment, and related products. As of December 31, 2025, it 
operated fifteen Apple stores under the iStudio Plus brand. 
 
UGI is engaged in the wholesale and retail sale, distribution, franchising, and marketing of water 
filtration and purification devices and systems, household, commercial, and industrial appliances 
and equipment, telecommunications products, and similar goods. 
 
Upson’s registered office is located at Unit 2308, 23/F Capital House Tower 1, 9th Avenue corner 
34th Street, Bonifacio Global City, Taguig City. 
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The Philippine Stock Exchange approved Upson’s IPO application on January 27, 2023. On 
March 20, 2023, the SEC issued the permit to offer securities for sale covering 625,001,000 
primary common shares and an over-allotment option of 62,500,000 secondary common shares 
at an offer price of ₱2.40 per share. The Company’s shares were listed on the Main Board of the 
PSE on April 3, 2023. 
 
For the year ended December 31, 2025, consolidated revenues increased by 12.96% to 
₱12,917.7 million from ₱11,435.3 million in 2024. Consolidated net income declined by 16.4% to 
₱402.6 million from ₱481.6 million in 2024, mainly due to higher personnel costs and merchant 
discount expenses. 
 
History and Key Milestones 
 
Upson was originally incorporated on April 19, 1995, as Proton Microsystems, Inc. and later 
changed its name to Upson International Corp., which was approved by the SEC on August 4, 
2017. 
 
It began as a distributor of global IT brands such as Logitech and Canon. Following the Asian 
Financial Crisis in 1997, the Company shifted from distribution to retailing. In 2003, it merged with 
former affiliate Columbia Computer International Corporation and opened 60 new stores within 
18 months across Metro Manila and key cities including Cebu and Davao. 
 
The first Octagon Computer Superstore opened in 2004, followed by Microvalley Computer 
Superstore in 2006 and Gadget King in 2019. The first Octagon store was opened in SM 
Megamall, the first Microvalley store in Greenhills Shopping Center, and the first Gadget King 
store in Iloilo. 
 
In 2017, the Upson expanded its omnichannel strategy through its website, www.octagon.com.ph, 
and in 2020 it made its products available through third-party e-commerce platforms such as 
Lazada, Shopee, and Pick-a-roo. Beginning in 2021, it introduced Concept Stores dedicated to 
single brands, including Acer, HP, Brother, TP-Link, Lenovo, and Silvertec. 
 
As of December 31, 2025, Upson had 240 branches nationwide and an active portfolio of more 
than 13,000 SKUs. It has also received numerous awards from long-standing suppliers, including 
Top Distributor, Dealer of the Year, Retail Partner of the Year, and Top National Sales. 
 
Competitive Strengths 
 
UPSON attributes its success to several key strengths: 
 
First, it has built a fast-growing nationwide store network, expanding from 165 stores in 2018 to 
240 stores in 2025. Over the same period, it achieved revenue CAGR of 6.43% and net income 
CAGR of 14.12%. 
 
Second, it emphasizes the sale of authentic and untampered products, which supports customer 
trust, supplier confidence, and long-term brand credibility. 
 
Third, it benefits from strong and well-recognized store brands such as Octagon, Microvalley, 
Gadget King/Gadget World, and Octagon Mobile, as well as exclusive branded products under 
Silvertec Global Philippines Inc., including Silvertec, Delta Force, Imperio, Akawa, Norgicool, 
Lorenzo, and JW Concept. 
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Fourth, it maintains a broad and regularly refreshed product portfolio. As of December 31, 2025, 
Upson carried more than 13,000 SKUs across nine major product categories: personal 
computers, printing, communication, storage, networking, peripherals, components, accessories, 
and software. Upson believes this breadth supports customer growth and strengthens financial 
performance. 
 
In the past three years, Upson served more than 2 million customers annually and generated 
average monthly revenue of about ₱4.1 million per store. Revenue mix remained led by personal 
computers, followed by printing, communication, and accessories. 
 
Item 2. Properties 
 
Upson owns property in Pasong Tamo, Makati City. It also leases additional warehouse spaces 
from Upson Realty and Development Corporation, a related party, and from third parties. Over 
the next five years, the Upson plans to acquire more warehouse properties while continuing to 
lease facilities that meet its operational requirements. 
 
As of December 31, 2025, Upson had also acquired warehouse properties in Naga, Dagupan, 
Cabanatuan, and Bacolod to strengthen regional presence and support growing customer 
demand. 
 
Item 3. Legal Proceedings 
 
Upson and its management are not involved in any governmental, legal, or arbitration proceedings 
that could materially affect the business, financial position, or profitability of the Company. 
 
None of the members of the Board of Directors or executive officers are involved in any material 
criminal, bankruptcy, or insolvency investigations or proceedings. 
 
Item 4. Submission of Matters to a Vote for Security Holders 
 
No matters were submitted to the Company’s stockholders for vote during 2025, whether through 
proxy solicitation or otherwise. 
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PART II.  OPERATIONAL AND FINANCIAL INFORMATION 

Item 5.   Market for Issuer's Common Equity and Related Stockholder Matters 
 
Upson International Corp. was granted the Certificate to Offer Securities for Sale on March 20, 2023, by 
the Securities and Exchange Commission and listed on April 3, 2023, with the Main Board of the Philippine 
Stock Exchange under the Stock Symbol of “UPSON”.   

The market capitalization of the Company’s common shares amounts to at ₱2.2 Billion. 

 
Item 6.  Management’s Discussion and Analysis of Plan of Operations 
 
The following discussion should be read in conjunction with the accompanying financial statements and 
notes thereto, which form part of this SEC Form Amended 17-A as “Exhibit 1”. The financial statements 
and notes thereto have been prepared in accordance with the Philippine Financial Reporting Standards 
(PFRS). 
 
Results of Operations for the years ended December 31, 2025 and 2024 
 
Key Highlights 
 
The Group closed with a consolidated net income of ₱402.6 million for the twelve months ended December 
31, 2025. This yielded a consolidated net income margin of 3.12% or a decrease of 1.09% compared to the 
reported consolidated net income of ₱481.6 million in 2024 at a net income margin of 4.21%. 
 
Revenues  
 
Consolidated net revenues reached ₱12,917.7 million for the twelve months ended December 31, 2025, 
increased by 12.96% from the revenues of ₱11,435.3 million in 2024. The Group has a net increase in store 
network from 250 to 255 in 2024 and 2025, respectively. This represents a 2.00% growth in store network 
expansion.  Increase in revenues for 2025, also includes the revenues from a subsidiary iStudio, which 
contributed about P1,072.7 million in 2025 and ₱304 million in 2024.  
 
Cost of Sales 
 

For the year ended 2025, the consolidated cost of sales increased by 12.94% from the cost of sales of 
₱9,070.6 million in 2024 to ₱10,244.2 million in 2025. The increase in cost of sales was mainly caused by 
the proportionate increase in volume of sales for the twelve months ended December 31, 2025, as 
compared with the twelve months in 2024. 
 

Gross Profit 
 

Consolidated gross profit amounted to ₱2,673.5 million for the year 2025, an increased by 13.06% from the 
gross profit of ₱2,364.6 million in the previous year. This yielded a corresponding gross profit margin of 
20.70%.  
 

Operating Expenses 
 
For the twelve months ended December 31, 2025, consolidated operating expenses totaled ₱2,314.9 
million, representing 17.92% cost-to-sales ratio. This is ₱398.1 million or 20.77% higher compared to the 
operating expenses of ₱1,916.8 million in 2024. Significant increase in operating expenses include 
personnel costs, merchant discount, and depreciation and amortization. 
 
Finance Cost 
 

For the twelve months ended December 31, 2025, consolidated finance cost reached ₱189.6 million, a 
24.31% increase from the finance cost of ₱152.5 million for the twelve months ended December 31, 2024. 
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The increase was mainly caused by the increase in liabilities under trust receipts due to continued store 
expansion activities in 2025. 
 
Other Income 
 

Other income totaled ₱382.6 million and ₱341.3 million for the years ended December 31, 2025 and 2024. 
Other income includes product advertising and promotional support granted by suppliers.  These are the 
suppliers’ marketing initiatives and are recognized as income at a point in time or when the right to 
compensation is established. 
 
Income Tax Expense 
 

Consolidated provision for income tax closed at ₱148.9 million for the year ended December 31, 2025, 
decrease by ₱6.0 million or 3.89% from the provision for income tax of ₱155.0 million for the year ended 
December 31, 2024. The decrease was due to the income before tax from ₱636.6 million in 2024 against 
the income before tax of ₱551.6 million in 2025. 
 
Net Income 
 

Consolidated net income for the twelve months ended December 31, 2025, reached ₱402.6 million, a 
decrease of 16.4% or ₱79.0 million as compared to the net income of ₱481.6 million for the twelve months 
ended December 31, 2024. The decrease was attributable to the increase in operating costs in 2025. 
 
Financial Condition 
 

The consolidated total assets as at December 31, 2025 was ₱8,122.7 million, an increase of ₱840.1 million 
from the total assets of ₱7,282.6 million as at December 31, 2024. 
 
Cash and cash equivalents 
 

Consolidated cash and cash equivalents stood at ₱823.4 million as of December 31, 2025, a decrease of 
7.4% than the balance of ₱889.4 million as of December 31, 2024. The decrease was due to total net cash 
outflows from use of IPO proceeds and purchases of warehouse properties. 
 
Trade and other receivables 
 

Consolidated trade and other receivables were lower at ₱285.6 million as at December 31, 2025, a 
decrease 11.75% from the amount of ₱323.6 million as of December 31, 2024. Trade receivables represent 
mainly outstanding receivables from credit card companies and other payment service providers. The 
decrease was due to the efficient collections of credit card receivables and incentive suppliers’ rebates. 
 

Inventories 
 

As at December 31, 2025, consolidated inventories increased to ₱5,045.2 million from ₱4,478.9 million in 
2024, an increase of 12.64% due to continuous store expansion activities in 2025. 
 
Property and equipment 
 
Consolidated property and equipment stood at ₱1,306.4 million as at December 31, 2025, an increase of 
43.7% than the amount of ₱909.1 million as at December 31, 2024. The increase in property and equipment 
was caused by the net impact of the acquisition of warehouse properties and new additional stores opened 
in 2025, mainly leasehold improvements, construction of warehouses, store furniture and equipment and 
transportation equipment. 
 
Trade and other payables 
 

Trade and other payables increased by 1.35% for the year 2025 from ₱1,187.6 million to ₱1,203.6 million. 
The increase was due to the Company’s expansion program. 
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Bank loans and trust receipts 
 

Consolidated bank loans and trust receipts amounted to ₱3,267.7 million as at December 31, 2025, an 
increase of 30.55% from ₱2,503.0 million as at December 31, 2024. The increase was due to the additional 
inventory purchased because of the continuous Company’s expansion program in 2025. 
 

Equity 
 

Consolidated total equity was higher at ₱3,323.7 million as at December 31, 2025, an increase of 6.96% 
from ₱3,107.5 million as at December 31, 2024. The increase represents the net comprehensive income 
for the year ended December 31, 2025. 
 

Cash flows 
 

Consolidated net cash provided in operating activities amounted to ₱465.9 million for the twelve months 
ended December 31, 2025, which consisted of income before tax of ₱551.6 million, increased by non-cash 
income and expense aggregating ₱675.2 million. Working capital changes which include increase in trade 
and other receivables, inventories, and other current assets, and decrease in trade and other payables 
amounted to ₱621.1 million inflows. 
 

For the twelve months ended December 31, 2025, the consolidated net cash used in investing activities, 
which included the expenditures for the acquisition of warehouse properties, additional leasehold 
improvements, furniture and fixtures for the new stores and construction of warehouses amounted to 
₱611.8 million. 
 

Consolidated net cash provided by financing activities for the twelve months ended December 31, 2025 
was ₱79.8 million, primarily through the combined effect of proceeds and payments of bank loans and trust 
receipts, arising from dividends, additions to lease liabilities and interest payments. 
 

The consolidated net cash used for the year totaled ₱66.0 million, leading to consolidated cash balance of 
₱823.4 million as at December 31, 2025. 
 

Key Performance Indicators (KPIs) (Consolidated) 

 For the year ended December 31 

 2025 2024 

Gross Profit Margin 20.70% 20.75% 
Net Income Margin 3.12% 4.21% 
EBITDA (₱ thousands) 1,211,616 1,197,192 
EBITDA Margin 9.38% 10.47% 
Return on Average Assets 5.23% 7.13% 
Returns of Average Equity 12.52% 16.30% 
Current Ratio 1.38 1.46 
Debt to Equity Ratio 1.44 1.34 
Inventory Turnover (days) 170 158 

 
 
1 Gross Profit Margin is gross profit as a percentage of revenues 
2 Net Income Margin is net income as a percentage of revenues 
3 EBITDA is defined as earnings before interest, tax, depreciation and amortization 
4 EBITDA margin is EBITDA as a percentage of revenues 
5 Return on Average Assets is net income as a percentage of the average of the assets as at year-end and assets as at end of the 
immediately preceding year 
6 Return on Average Equity is net income as a percentage of the average of the equity as at year-end and equity as at end of the 
immediately preceding year 
7 Current Ratio is current assets divided by current liabilities 
8 Debt to Equity Ratio is total liabilities over total equity 
9 Inventory Turnover (days) is average turnover divided by cost of goods sold multiplied by the number of days in the period 
covered (365 days for annual periods ended December 31,2024 and 2025) 
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Item 7. Financial Statements 
 
The Company’s and its subsidiaries consolidated financial statements and notes thereto form part of this 
SEC Form as “Exhibit 1” 

 
Item 8. Changes in and Disagreements with Accountants on Accounting and Financial 
Disclosure 
 

There were no changes or disagreements with the Company’s external auditor, Reyes Tacandong & Co., 
on accounting and financial statement disclosure. 
 
External Audit Fees 
 

The aggregate fees billed by Reyes Tacandong & Co., (“RTCo.”) for the audit of the financial statements of 

the Company and other services in connection with the statutory and regulatory filings for 2025 is 

₱5,330,000. 
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PART III. CONTROL AND COMPENSATION INFORMATION 

Item 9.   Directors and Executive Officers of Registrant 
 
The following are the Directors and Officers of the Company for the year 2025: 

BOARD OF DIRECTORS AND SENIOR MANAGEMENT 
 
THE BOARD AND SENIOR MANAGEMENT  
 
Pursuant to our amended articles of incorporation, our Company’s Board of Directors consists of ten (10) 
members, of whom two (2) are independent directors. The table below sets forth each member of our board 
of directors and senior management as of December 31, 2025.  
Name Age Nationality Position 
Lawrence O. Lee 66 Filipino Chairman of the Board 
Arlene Louisa T. Sy 52 Filipino President and Chief Executive Officer 
Rolando O. Raval, Jr. 58 Filipino Chief Operations Officer and Director 
Marcos A. Legaspi 70 Filipino Chief Finance Officer and Director 
Anita Lim 60 Filipino Treasurer 
Dennis F. Uy 64 Filipino Corporate Secretary 
Ricardo A. Lee 65 Filipino Director 
William Lim 66 Filipino Director 
Anthony Thomas C. Roxas, Jr. 60 Filipino Director and Head of Investor Relations 
Chun Bing G. Uy 73 Filipino Lead Independent Director 
Raul M. Leopando 75 Filipino Director 
Jose Vicente C. Bengzon, III 68 Filipino Independent Director 
 
The business experience of each of our directors and executive officers is set out below. 
 
Lawrence O. Lee, 66, Filipino, is the Chairman and former President (from 2012 to 2022) of UPSON. He is 
a seasoned entrepreneur with at least 35 years of retail experience. Mr. Lawrence Lee is concurrently the 
Chairman and President of Jendres Holdings, Inc., Upson Realty and Development Corporation, and URDC 
Realty and Development Corp., Director of Silvertec Global Philippines, Inc., President/Director of Lamp 
Light International Corporation, and Director of Transway Hotels Group Corp. He completed his Bachelor 
of Science degree major in Biology from the University of Santo Tomas. 
 
Ricardo A. Lee, 65, Filipino, is currently a director and former Chairman of the Corporation from 1995 to 
2021. Mr. Lee is also involved in other business undertakings and serves as President of Transway Hotels 
Group Corp., Chairman and President of Unitrust Investments Corporation, Director of Silvertec Global 
Philippines, Inc., Chairman of Lamp Light International Corporation, and director of Upson Realty and 
Development Corporation. He has been an entrepreneur for at least forty (40) years. 
 
William Lim, 66, Filipino, has been a director of the Corporation since 1995. He was also the Corporation’s 
Treasurer from 1995 to 2007. Mr. Lim is also the Chairman and President of Virdura Holdings, Inc., a 
director of Upson Realty and Development Corporation, Transway Hotels Group Corp., and Octagon 
International Marketing Corp. He received his Bachelor of Science Degree in Engineering major in Civil 
Engineering from the University of Mindanao. Mr. Lim has been an entrepreneur for at least forty (40) years. 
 
Arlene Louisa T. Sy, 52, Filipino, is our President and Chief Executive Officer since 2022. Ms. Sy has been 
with the Corporation since 1995, serving various senior roles across product and category management, 
marketing and procurement planning, store management operations, and project management. She is 
concurrently a Director of Upson Global Inc. and iStudio Technologies Philippines Corp. Ms. Sy received 
her Bachelor of Science in Computer Science (Computer Hardware Specialization) degree from De La 
Salle University. 
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Rolando O. Raval, Jr., 58, Filipino, is our Chief Operations Officer, and was elected as Director in 2022. 
Engr. Raval joined the Corporation in 2002 and has served as our COO since 2006. He is responsible for 
the day-to-day management of our business and for developing work processes and tools for customer 
service excellence and for risk management. He completed his Bachelor of Science Major in Civil 
Engineering degree from the Ateneo de Davao University. Engr. Raval also holds a post-graduate diploma 
in Research and Development Management from the University of the Philippines. 
 
Marcos A. Legaspi, 69, Filipino, is our Chief Finance Officer (CFO), and was elected as director in 2022. 
He is concurrently the Principal of M.A. Legaspi & Associates, and an AMLA Compliance Officer of ETC 
Realty Corporation. Prior to joining the Corporation in 2020, his 40-year career in finance included serving 
as CFO, management consultant, and external auditors across companies in the retail, manufacturing, 
telecommunications, real estate, and technology industries. He was also an auditor at Sycip Gorres Velayo 
& Co. earlier in his career. Mr. Legaspi holds a Bachelor of Science degree in Commerce with a Major in 
Accounting from the Polytechnic University of the Philippines. He is a Certified Public Accountant. 
 
Anthony Thomas C. Roxas, Jr., 59, Filipino, is an Executive Director and the Investor Relations Head of 
the Corporation. Mr. Roxas has been a financial advisor to key members of the Board of Directors since 
2016. Additionally, he assisted in the role of Investor Relations Officer until his official appointment as IR 
Head of the Corporation in 2025. Mr. Roxas has over 23 years of experience in banking, specializing in 
Investment Banking and Corporate Banking, through his tenure with First Metro Investment Corporation 
and Metrobank. Concurrently, he holds the position of Finance Director at Linkenergie Industries Company 
Inc. and serves as Finance Executive Director for Orion Group International and Quantity Solutions Inc. Mr. 
Roxas previously was the former Finance Executive Director at HMR Philippines and was Senior 
Management Advisor at Tapa King Inc. from 2016 to 2018. He earned his undergraduate degree in 
Economics from the University of Santo Tomas and pursued graduate studies at the Asian Institute of 
Management and the University of Asia and the Pacific. 
Raul M. Leopando, 75, Filipino, is a Director of the Corporation since 2022. Mr. Leopando is also the 
Chairman of Seafront Resources Corporation, Director of Liberty Flour Mills, Inc., and an Independent 
Director of LT Group, Inc. He had been in Investment Banking for at least 46 years. Mr. Leopando was the 
President and CEO of RCBC Capital Corporation and concurrently the Chairman of the Board of RCBC 
Securities Corporation. He was likewise the Vice Chairman of the Board of RCBC Bankard Services Inc., 
Consultant to the Chairman of RCBC and YGC, Director of RCBC Capital, Maibarara Geothermal Energy 
Inc., Petrogreen Energy Corporation, and Seafront Resources Corporation until 2022. Mr. Leopando was 
a Senior Project Officer at First Metro Investment Corporation then later joined the Private Development 
Corporation of the Philippines as a Project Analyst and Manager. He also worked for the Philippine Pacific 
Capital Corporation (PPCC) where he rose from the ranks to become PPCC’s President and CEO. Mr. 
Leopando was a three-term President of the Investment Houses Association of the Philippines. He also 
served as the Vice Chairman of the Capital Market Development Committee of FINEX and of the Capital 
Market Development Council. Mr. Leopando was also formerly a member of the Board of several listed 
companies, such as Polar Mining Corp, Fil Hispano Ceramics Corp., Roxas Holdings Inc., Charter Land, 
Paxy’s Corp., Petro Energy Corporation, and Marcventures. He was accepted to attend the rigid full time 
International Stock and Bond Underwriting and Trading Course administered by the Nomura Research 
Institute in Tokyo, Japan. 
 
Jose Vicente C. Bengzon III, 68, Filipino, has been an Independent Director of the Corporation since 2022. 
Mr. Bengzon is concurrently the Chairman (Non-executive Director) of Vitarich Corporation, the Vice 
Chairman of Commtrend Construction Corporation, and a regular Member of the Board of Directors of 
Malayan Savings Bank. Prior to his election as an Independent Director of the Corporation, he held various 
key positions for both public and private organization, such as, Chief Privatization Officer (rank of 
Undersecretary) for the Department of Finance, Rep of the Philippines, Privatization and Management 
Office, and Financial Planning and Project Manager for Reuters America, among others. He was also the 
President and Chief Executive Officer of Torres Trading Company, Inc., a Director and the Risk Oversight 
Committee Chairman of Rizal Microbank (RCBC Subsidiary), an Executive Director of Inception Technology 
Phils., Corp., and a Director of UPCC Holdings Corporation. Mr. Bengzon is a graduate of Bachelor of Arts 
degree, major in economics and Bachelor of Science in Commerce, major in accounting from De La Salle 
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University. Mr. Bengzon also took a Master’s in Business Administration from J.L. Kellogg School of 
Management Northwestern University. 
 
Chun Bing G. Uy, 73, Filipino, is an independent director of the Corporation since 2022, and was appointed 
as Lead Independent Director in 2024. Mr. Chun Bing Uy is concurrently a consultant and Senior Advisor 
of Corporate Banking Group of Rizal Commercial Banking Corporation, and a Director of Seafront 
Resources Corporation. He was previously the Senior Executive Vice President and Group Head of the 
Corporate Banking Group (1997-2012) primarily responsible for all the corporate lending activities of the 
bank covering the conglomerates, local corporates, Japanese and global locators, SME and the Chinese 
banking segment. In addition, he is also the Chairman of Nippon Express Phils Corporation, the Chairman 
and President of FBIA Insurance Agency, and a director of Luisita Industrial Park Corporation. He was also 
a past director of RCBC Savings Bank Corporation (2015-2016), an independent director of Discovery 
World Corporation (2015-2018) and of Liwayway (Global) Company, Ltd., a company to be listed in the HK 
Stock Exchange covering the operations of Liwayway Oishi in China and Vietnam (2019-2021), and an 
executive director of Strategic Equities Corporation (formerly Kim Eng Securities, Inc) (1996-2025). Mr. 
Chun Bing Uy holds a Bachelor of Science degree in Management Engineering, Cum Laude, in Ateneo de 
Manila University. 
 
Dennis F. Uy, 64, Filipino, Filipino, has been our Corporate Secretary since 1996. He is also the Chairman 
of Panpan Print Corp., and the Corporate Secretary of various companies, including Silvertec Global 
Philippines Inc., Upson Realty Development Corporation, Lamp Light International Corporation, and 
Octagon International Marketing. Mr. Dennis Uy was a Manager for Maximax Office Automation from 1987 
to 1995, Sales Executive for Automatic Center from 1985 to 1986, and Manager for Shikaina Drug Store 
from 1984 to 1985. He graduated from the Philippine School of Business Administration with a degree of 
Bachelor of Science in Business Administration – Marketing. 
 
Anita Lim, 60, Filipino, is the Treasurer of the Corporation since 2007. Prior to her appointment, she was 
with Upson Int’l Import and Export. Ms. Lim also served as an Executive Director of the Corporation. Ms. 
Lim has a Bachelor of Science Degree in Management from Centro Escolar University. 
Significant Employees 

The Company does not believe that its business is dependent on the services of any employee. 
 

Involvement in Certain Legal Proceedings of Directors and Executive Officers 
 

None of the Company’s directors, nominees for election as director, or executive officers have in the five-
year period prior to the date of this report: (1) had any petition filed by or against any business of which 
such person was a general partner or executive officer either at the time of the bankruptcy or within a two-
year period of that time, (2) have been convicted by final judgment in a criminal proceeding, domestic or 
foreign, or have been subjected to a pending judicial proceeding of a criminal nature, domestic or foreign, 
excluding traffic violations and other minor offenses, (3) have been the subject of any order, judgment, or 
decree, not subsequently reversed, suspended or vacated, of any court of competent jurisdiction, domestic 
or foreign, permanently or temporarily enjoining, barring, suspending or otherwise limiting their involvement 
in any type of business, securities, commodities or banking activities, or (4) have been found by a domestic 
or foreign court of competent jurisdiction (in a civil action), the SEC or comparable foreign body, or a 
domestic or foreign exchange or other organized trading market or self-regulatory organization, to have 
violated a securities or commodities law or regulation, such judgment having not been reversed, 
suspended, or vacated. 
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Item 10. Executive Compensation Summary of Compensation Table 
 

 
EXECUTIVE COMPENSATION TABLE 
 

 
Compensation 
 

The following table sets out our President, and the four most highly compensated executive officers for the 
period ended December 31, 2025: 
 

Name Position 

Lawrence O. Lee Chairman of the Board/Director 
Anita Lim Treasurer 
Rolando O. Raval, Jr. Chief Operations Officer / Director 
Arlene Louisa T. Sy President and Chief Executive Officer/Director 
Marcos A. Legaspi Chief Finance Officer/Director 

 

The following table identifies and summarizes the aggregate compensation of our President and the four 
most highly compensated executive officers, as well as the aggregate compensation paid to all other 
directors and all other officers as a group, for the years ended December 31, 2025, 2024, and 2023: 
 

 Year Salary 
(in Php) 

Bonus Other annual 
compensation 

Chairman, President and the three 
most highly compensated executive 
officers named above 

    

2023 10,279,023 N/A N/A 

2024 10,420,700 N/A N/A 

2025 11,252,030 N/A N/A 

Aggregate compensation paid to all 
other directors and all other officers 
as a group 

    

2023 24,993,868 N/A N/A 

2024 23,034,668 N/A N/A 

2025 26,804,411 N/A N/A 
 

Standard Arrangements 

Other than payment of reasonable per diem as may be determined by the Board for every meeting, there 
are no standard arrangements pursuant to which directors of the Company are compensated, or were 
compensated, directly or indirectly, for any services provided as directors and for their committee 
participation or special assignments. 
 

Other Arrangements 
 

There are no other arrangements pursuant to which any director of the Company was compensated, or to 
be compensated, directly or indirectly, for any service provided as a director. 
 

Item 11. Security Ownership of Certain Beneficial Owners and Management 
 
Security ownership of certain records and beneficial owners holding more than 5% of the 
company’s voting securities as of date of this report. 
 
The following table sets out our shareholders of more than 5% of our Company’s voting securities and their 
respective shareholdings and corresponding percentage ownership as of December 31, 2025, as provided 
by our Transfer Agent: 
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Title of Class 
Name and address of record owners 
and relationship with the Company 

Name of 
beneficial owner 
and relationship 

with record 
owner 

Citizenship 
% of total of 
outstanding 

shares 

Common Jendres Holdings, Inc. 
1504 B Gotesco Regency Twin Towers 
Condominium, 1129 Natividad Lopez 
Street, Ermita, Manila 
Stockholder 

Lawrence O. Lee 
Stockholder 

Filipino 17.20 

Common Ricardo A. Lee 
744 Romualdez Street, Ermita, Manila 
Stockholder and Director 

- Filipino 14.27 

Common William Lim 
58B Midland Park Manor 2, Greenhills, 
Ortigas Avenue, San Juan City 
Stockholder and Director 

- Filipino 11.41 

Common Virdura Holdings, Inc. 
Gotesco Regency Twin Tower B  
1129 Natividad Lopez Street, Ermita, 
Manila 
Stockholder 

William Lim 
Stockholder 

Filipino 10.00 

Common Unitrust Investments Corporation 
2202 Gotesco Tower B Condominium 
Concepcion, Ermita, Manila 
Stockholder 

Ricardo A. Lee 
Stockholder 

Filipino 10.00 

Common PCD Nominee Corporation 
Non Filipino 
Stockholder 

Various Non Filipino 16.97 

Common PCD Nominee Corporation 
Filipino 
Stockholder 

Various Filipino 17.29 

 
Security ownership of management as of December 31, 2025: 
 

Title of Class 
Name and address of record owners and 

relationship with the Company 
Position 

Amount and 
Nature of 
Beneficial 
Ownership 

% of total of 
outstanding 

shares 

Common Anita Lim 
34 N. Domingo Street, Quezon City 
 
Treasurer 

Treasurer 162,500,973 Direct 
and Indirect 

5.2 

Common Arlene Louisa T. Sy 
1503 B Gotesco Regency Twin Towers 
Condominium, 1129 Natividad Lopez Street, 
Ermita, Manila 
President and Chief Executive Officer 

Chief Executive 
Officer and 
President 

1,100 Indirect 0.00 

Common Rolando O. Raval, Jr. 
18 Apollo II, Moonwalk Village, Las Piñas City 
 
Director and Chief Operations Officer 

Chief 
Operations 
Officer 

1,100 Indirect 0.00 

Common Marcos A. Legaspi 
37 Targa Street, Village East, Cainta, Rizal 
 
Director and Chief Finance Officer 

Chief Finance 
Officer 

13,100 Indirect 0.00 
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Common Anthony Thomas C. Roxas, Jr. 
6 Sta. Lucia St., Brgy. Kapitolyo, Pasig City 
 
Director and Head of Investor Relations 

Head of 
Investor 
Relations 

496,100 Indirect 0.02 

Common Dennis F. Uy 
344-C Honorio Lopez Blvd. Balut Tondo Manila 
 
Corporate Secretary 

Corporate 
Secretary 

1,000 Indirect 0.00 

 
VOTING TRUST HOLDERS OF 5% OR MORE 
There were no voting trust agreements. 
 
CHANGES IN CONTROL 
 
There were no arrangements which may result in a change in control.  
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Item 12. Certain Relationships and Related Transactions 
 

The Company, in the ordinary course of business, engages in rental transactions with a related party, 
Upson Realty and Development Corporation.  
 

For a detailed discussion of the material related party transactions of the Company, please see Note 14 - 
Related Party Transactions and Balances of the attached Audited Financial Statements of the Company. 
 

PART IV. EXHIBITS AND SCHEDULES 
 

Exhibit 1 – Consolidated Audited Financial Statements as at and for the years ended December 31, 
2025 and 2024 and the Parent Company financial statements for the year ended December 31, 2023.  

 

Exhibit 2 – Sustainability Report 
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Janice

From: eafs@bir.gov.ph
Sent: Monday,April 13 2026 6:22 pm
To: JANICE@OCTAGON.COM.PH
Cc: JANICE@OCTAGON.COM.PH
Subject: Your BIR AFS eSubmission uploads were received

Hi UPSON INTERNATIONAL CORP., 
 
Valid files 

 EAFS004780008RPTTY122025.pdf 
 EAFS004780008OTHTY122025.pdf 
 EAFS004780008ITRTY122025.pdf 
 EAFS004780008AFSTY122025.pdf 

 
Invalid file 

 <None> 

 
Transaction Code: AFS-0-FC9J7DK0NZYWVNQ2M1XTRWM103X1S4S2S 
Submission Date/Time: Apr 13, 2026 06:22 PM 
Company TIN: 004-780-008 
 
Please be reminded that you accepted the terms and conditions for the use of this portal and expressly agree, 
warrant and certify that: 

 The submitted forms, documents and attachments are complete, truthful and correct based on the 
personal knowledge and the same are from authentic records; 

 The submission is without prejudice to the right of the BIR to require additional document, if any, for 
completion and verification purposes; 

 The hard copies of the documents submitted through this facility shall be submitted when required by 
the BIR in the event of audit/investigation and/or for any other legal purpose. 

 
This is a system-generated e-mail. Please do not reply. 
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ABOUT THE COMPANY 
 

Upson International Corp. (“Upson”, “we”, “our”, or “Company”) stands as one of the Philippines’ 

largest retailers of information technology products. Our corporate headquarters is situated at Unit 

2308, 23rd Floor, Capital House Tower 1, 9th Avenue corner 34th Street, Bonifacio Global City, 

Taguig City. 

 

Our Business Model, Brands, Products, and Services 

 

We are a leading retailer of IT-related merchandise that includes a wide range of hardware and 

software products. We operate under four distinct brand names: Octagon Computer Superstore 

(“Octagon”), Micro Valley, Gadget World, and Octagon Mobile, to serve our broad consumer 

spectrum, including home users, small-to-medium businesses, gamers, professionals, and 

students. 

Octagon is our flagship brand among our prime stores that offers a complete line and an 

assortment of hardware and software products. 

 

Micro Valley is our specialty store for do-it-yourself components and customization of personal 

computers and gaming-specific PCs and peripherals for the growing gaming market. 

 

Gadget World is our specialty store for premium mobile phones, laptops and IT accessories. 

 

Octagon Mobile is our specialty store focusing on communication and connectivity devices such 

as mobile phones, tablets, networking products, and mobile-related accessories. 

 

Our products are accessible through our prime stores, concept stores, and mobile stores, as well 

as online via our official website and major e-commerce platforms, including Lazada Shopee, and 

social commerce platform Tiktok. 
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Our Mission 

 

To be the leading provider of IT products in the Philippines, manned by a competent workforce, 

resulting to the attainment of high profitability and sustainability. 

 

Our Vision 
  

To be the front runner in providing the latest IT products in the Philippines, leading the country 

towards technological advancement while achieving profitable and sustainable growth. 

 

 

Our Values 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

We grow and succeed 

together with a spirit of 

teamwork and 

excellence. 

 

We work and run our 

business that is 

rooted in trust. 

 

We go beyond to help 

Filipinos discover 

technology. 
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Our Reach and Infrastructure  

 

As of December 31, 2025, Upson operates 240 branches nationwide, consisting of 206 mall-based 

stores and 34 stand-alone locations. Our extensive regional network ensures a strong presence 

across the country.  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
To support this retail network, we currently own three warehouses located in Cabanatuan (1), Naga 
(1), and Dagupan (1) and lease seven strategic warehouses located in Manila (3), Cebu (1), 
Cagayan de Oro (1), Davao City (1), and Iloilo (1). Our warehouses in Naga and Dagupan will be 
fully operational in 2026. 
 
 
 

National Capital  
Region 73 

stores 

North Luzon 44 
stores 

South Luzon 48 
stores 

Visayas 28 
stores 

Mindanao 47 
stores 
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ABOUT THE REPORT 
 
This Sustainability Report provides information about the environmental, social, and governance 

(ESG) performance of the Company.  

 

The scope includes the operations of Upson’s nationwide retail network, encompassing all 240 

branches across 206 mall-based stores and 34 stand-alone locations as of December 31, 2025. It 

further covers all company business units and retail brands, doing business under the name and 

style of: Octagon Computer Superstore, Micro Valley Computer Superstore, Gadget World, and 

Octagon Mobile.  

 

The report aims to provide Upson’s stakeholders with a clear view of how we integrate responsibility 

into our nationwide retail network and our progress in managing our resource footprint across our 

240 branches while continuing to drive digital inclusion and economic value across the Philippines. 

   

Ultimately, this report reflects our ongoing journey to align our business objectives with the long-

term well-being of the communities we serve and sets a benchmark for our future contributions to 

a sustainable digital future.  

 

Reporting Period  

 

All data and performance indicators presented in this report cover the period from January 1 to 

December 31, 2025. 

 

 
 

 
 
\ 
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You may read the Sustainability Report for 2025 
online at Upson’s website. 
 
You may read the Sustainability Report for 2025 
through the Philippine Stock Exchange website as 
mandated by SEC as a publicly listed corporation 
under Disclosures, specifically, Annual Reports (SEC 
Form 17-A). 
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Abbreviation 
 

  
APE  Annual Physical Examination 

BARMM  Bangsamoro Autonomous Region in Muslim Mindanao 

BOP  Base of the Pyramid 

CoT  Certificates of Treatment 

CSR  Corporate Social Responsibility 

DENR  Department of Environment and Natural Resources 

DOE  Department of Energy 

DP  Data Privacy 

DPA  Data Privacy Act 

DPO  Data Protection Officer 

DPS  Data Processing System 

EMB  Environmental Management Bureau 

EPR  Extended Producer Responsibility 

ESG  Environmental, Social, and Governance 

GHG  Greenhouse Gases 

GOCC  Government-owned and Controlled Corporation 

HDMF  Home Development Mutual Fund 

HIV  Human Immunodeficiency Virus 

HMO  Health Maintenance Organization 

HR  Human Resources 

IT  Information Technology 

LCP  Loyalty Card Program 

MSME  Micro, Small, and Medium-sized Enterprises 

NPC  National Privacy Commission 

Pag-IBIG  Pagtutulungan sa Kinabukasan: Ikaw, Bangko, Industriya, at Gobyerno 

PC  Personal Computer 

PhilHealth  Philippine Health Insurance Corporation  

PIA  Privacy Impact Assessment 

PIC  Personal Information Controllers 

RA  Republic Act 

SDGs  Sustainable Development Goals 

SKU  Stock Keeping Unit 

SSS  Social Security System  

UN   United Nations 

WEEE  Waste Electrical and Electronic Equipment  
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LETTER FROM THE CEO 
Meeting the greater challenges ahead through technology and resilience  

 

 

Our mission to make technology serve the greater good is rooted in providing a reliable, diverse 

range of electronics that meet rising demand of our customers while building connections within 

our communities.  Our 2025 Sustainability Report highlights our contributions to inclusive and 

sustainable development, aligned with the UN SDGs. 
 

Strength Through Community and Local Sourcing 
 

While many are shifting toward purely digital models, we deliberately expanded our physical 

footprint by opening 14 new stores last year, doubling down our commitment to maintain 

connection with our customer base, elevate customer 

experience, create local jobs and help community 

growth. By prioritizing the in-person customer 

experience, we are not just selling technology, we are 

creating local jobs and driving meaningful growth 

within the communities we serve. 

 

Our dedication to the Philippines extends deep into 

our operations. We are actively reimagining our 

supply chains to prioritize local sourcing, reducing our dependence on volatile global logistics 

while fostering economic growth within the Philippines. By sustaining partnerships with our 45 

local suppliers, we ensure our growth directly fuels the success of Filipino SMEs.  
 

Resilience in a Changing World 
 

Our diverse portfolio spanning personal computing, printing 

systems, storage, networking, and software is engineered to 

meet your needs while navigating today’s supply chain and 

energy challenges. We don’t just offer hardware. We provide 

customized, adaptable solutions designed to maximize 

efficiency and minimize overhead costs. Our nationwide 

presence is a testament to our determination to provide 

stable, accessible technology even when the global market 

appears to be in a state of uncertainty. This unwavering 

reliability, responsiveness and dependability make us your 

one-stop destination for technological needs. 
 

Our Path Forward 
   
Our mission is more focused than ever: to shape a future where technology serves 

as an indispensable tool for resilience and growth. As we expand, we remain 

dedicated to integrating sustainability into every aspect of our work.  

 
Arlene Louisa T. Sy 

President, Chief Executive Officer, and Director   

“Our nationwide 
presence is a testament 
to our determination to 
provide stable, 
accessible technology 
even when the global 
market appears to be in a 
state of uncertainty.” 

“By prioritizing the in-person 
customer experience, we are 

not just selling technology, 
we are creating local jobs 

and driving meaningful 
growth within the 

communities we serve.” 
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Our Approach to Sustainability 

 
Upson works toward a sustainable future that resonates with its vision of technological 

leadership and commitment to the Filipino community. Our mission is to lead in offering the 

latest IT products and support the country towards technological advancement while growing 

sustainably as we strive to ensure a diverse and supportive workplace for the community and 

environment. 

 

 

  
 

 
 

 

We embed 
sustainability to 
generate 
environmental, 
social, and 
financial value by 
aligning leaders, 
management and 
employees, 
including our 
suppliers/ business 
partners and 
customers, in a 
common goal and 
ambition. 
 
We will continue to 
include other 
stakeholder groups 
using existing 
touch points (e.g., 
customer 
management 
system) and 
separate 
engagements for a 
360-degree view of 
our impacts, risks, 
and opportunities. 

We continue to put 
action into our 
sustainability 
initiatives by 
implementing 
programs, formalized 
policies, and 
standardized 
guidelines, and we 
have acted on our 
sustainability goals. 
 
Likewise, we have 
implemented several 
initiatives to protect 
the confidentiality of 
personal information 
of our internal and 
external stakeholders 
through our 
reinforcement of 
privacy programs. 
 
We will continue to 
use and improve 
sustainability as a 
benchmark 
throughout our 
business practices, 
whether managing 
our people, engaging 
with the community, 
catering to our 
customers, doing 
business with our 
suppliers/ partners, or 
handling corporate 
governance. 

We will establish a 
regular materiality 
review every two 
years to identify 
material topics 
important in 
diagnosing our 
directions, 
ensuring all our 
stakeholders’ 
concerns and 
priorities are 
addressed, and 
further analyzing 
any gaps that may 
be revealed 
between external 
and internal 
stakeholders’ 
priorities. 
 
We will continue to 
involve our 
stakeholders (e.g., 
employees, 
vendors, 
customers, and 
key management) 
to identify topics of 
importance to 
them. 

Based on the results 
of the materiality 
assessment, we 
focused our data 
gathering on priority 
topics of the top 
management and our 
stakeholders to come 
up with our 
Sustainability Report. 
 
We continuously 
refined our waste 
management 
strategies by 
leveraging data-
driven insights and 
stakeholder 
collaboration. This 
strengthens our 
compliance with the 
Extended Producer 
Responsibility (EPR) 
Act and also position 
Upson as a leader in 
responsible corporate 
stewardship—
contributing to a 
circular economy 
where resources are 
efficiently 
repurposed, 
environmental impact 
is minimized, and 
long-term 
sustainability goals 
are achieved.   

Implementation 
and Continuous 

Improvement 

Embedding 
Sustainability 

Strategy 

Materiality 
Matrix and Data 

Gathering 

Sustainability 
Reporting 
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  Materiality Process 

 
We have identified our material topics by involving our key management team and relevant 

stakeholders, as follows: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Based on the identified material topics, these are further grouped into the three pillars of 
sustainability, as follows:  
 

Pillar of 

Sustainability 
Important Very Important Critical 

Economic 

 
 

Ethical Procurement / 

Responsible Sourcing 

Value Creation / 

Business Expansion 

Supply Chain 

Corporate Governance 

Anti-Corruption and 

Bribery 

 

Environmental 

 

GHG Emissions on 

Transport and Delivery 

Energy Consumption 

 

Resource Management 

 

Waste Management 

(including compliance 

with EPR) 

 

Social 

 

Corporate Social 

Activities (Impact on 

Local Community) 

Health and Safety 

Diversity, Equity, and 

Inclusion 

Consumer Rights and 

Protection 

Training and 

Development 

Employee Wellness 

Data Privacy and 

Information Security 

Im
p

o
rt

a
n

c
e

 t
o

 

S
ta

k
e
h

o
ld

e
rs

 

Critical 

• Supply Chain  

• Value Creation / Business 

Expansion 

• Corporate Governance 

• Anti-Corruption and Bribery 

• Employee Wellness 

• Data Privacy and Information 

Security 

Very Important 

• Ethical Procurement / 

Responsible Sourcing 

• Resource Management 

• Consumer Rights, and 

Protection 

Important 

• Greenhouse Gases (GHG) 

Emissions on Transport and 

Delivery 
• Energy Consumption 

• Corporate Social Activities 

• Training & Development 
• Health and Safety 

• Diversity, Equity, & Inclusion 

• 

• 

• 

Importance to Upson Management 

• Value Creation / Business 
Expansion 

• Supply Chain  

• Corporate Governance 

• Waste Management 

• Training & Development 

• Anti-Corruption and Bribery 

• Employee Wellness 

• Data Privacy and 
Information Security 

• Ethical Procurement / 
Responsible Sourcing 

• Resource Management 

• Consumer Rights, and 
Protection 

• GHG Emissions on 
Transport and Delivery 

• Energy Consumption 

• Corporate Social Activities 

• Health and Safety 

• Diversity, Equity, & Inclusion Im
p

o
rt

a
n

c
e

 t
o

 S
ta

k
e
h

o
ld

e
rs

 

Critical 

Very Important 

Important 



 

 

 

Economic 
Driving Resilience and 
Local Empowerment 
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National Expansion and Community Impact 

A. Strategic Growth & Job Creation 

We have successfully scaled our presence across 17 regions, strategically transforming our 

physical stores into key hubs for local employment and community engagement. This deliberate 

footprint not only optimizes our nationwide reach but serves as a sustainable engine for job 

creation and community vitality. By balancing a rigorous analysis of foot traffic, retail space, and 

accessibility with a deep understanding of local demographics, we have established a robust 

network that maximizes both commercial viability and community impact. 

As of December 31, 2025, Upson has expanded its network by opening 14 new locations 

throughout the year, bringing the total count to 240 stores nationwide. Of these, 155 are situated 

in developing areas outside of Metro Manila, Metro Cebu, and Metro Davao. Upson also remains 

the sole major IT retailer in 29 out of the 41 provinces where it operates.  

To maintain excellence across our network, we have established standardized operational 

procedures and policies covering everything from store design and inventory management to 

employee training and visual merchandising. This structured approach ensures consistent 

product availability, delivering a seamless and satisfying experience for our customers regardless 

of location.  

 

Our stores provide direct 

access to our network-wide 

merchandise mix, and 

attentive services from our 

multi-skilled staff. Likewise, 

our products are available on 

our website and on popular e-

commerce platforms such as 

Lazada, Shopee, and TikTok 

to broaden our sales 

channels and deepen 

consumer engagement.  

 

We have evolved our 

operations to embrace the 

speed, data reliability, and enhanced security inherent in e-commerce. As consumers 

increasingly embrace digital transformation, we have deepened our partnerships with leading 

online platforms to meet them where they shop. 

 

 

 

 

 

 

 

Photo above: Newly Opened Octagon Store in Naga City, Camarines Sur 
(Credits: Centrong Bicolandia) 
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B. Unwavering Product Integrity & Brand Connection 

We continue to build stakeholder confidence by curating a portfolio of authentic, untampered 

products from the world’s most recognized brands. By bridging the gap between online 

convenience and the reliability of human-centric shopping, we stand out in a digital-first world. 

 

Guaranteeing Product Integrity  

 

We differentiate our business and product offerings through integrity, trustworthiness, and 

reliability. We pride ourselves in selling only authentic and untampered products because we 

believe that product integrity is an essential requirement that suppliers and customers expect 

retailers like us to uphold. Our suppliers are carefully selected through a competitive process that 

ensures quality standards.  

 

Since the beginning of our operations, we have had an unblemished record that attests to our 

high standards for product integrity. This creates confidence and customer loyalty, as our 

customers know they are purchasing products from the world’s most respected technology 

brands. 

 

Expanding our Premier Portfolio  

 

We are consistently refreshing our 

selection of world-recognized brands to 

remain the retail partner of choice by 

offering a comprehensive and updated 

inventory responsive to the needs of our 

customer base. As of December 31, 2025, 

we maintained an active portfolio of over 

16,015 Stock Keeping Units (SKUs) 

spanning nine major categories, including 

personal computers, printing, 

communication, storage, networking, 

peripherals, components, accessories, 

and software.  

 

These advantages have increased our 

customer base and driven our financial 

performance. In the past three years, we 

have served more than two million 

customers annually. 

  

Photo above: Globally Recognized Brands Partnered 
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C. Economic Performance: Generating and Distributing Value  

As of December 31, 2025, Upson’s revenues grew by 6.31% which resulted in ₱11,833.7 

revenues in 2025, compared to the revenues from the previous year totaling ₱11,131.4 million in 

2024. 

 

Within the past seven years, we have steadily widened our nationwide reach from 165 stores in 

2018 to 240 as of December 31, 2025. We are already present in all 17 regions in the country, 

allowing us to reach and capture almost the entire population and income groups. 

  

 
 

Direct Economic Value Generated and Disributed 

 

In Millions (PhP) 

Disclosure 2024 2025 

Direct economic value generated (revenue) 11,131.42 M 11,833.67 M 

Direct economic value distributed:   

a. Operating costs 1,895.29 M 2,193.03 M 

b. Employee wages and benefits 438.37 M 490.58 M 

c. Payments to suppliers, other operating costs 10,438.48 M 10,252.44 M 

d. Dividends given to stockholders and interest 

payments to loan providers 
322.08 M 351.37 M 

e. Taxes given to government 332.77 M 326.93 M 

 

  

₱ 9,200.00

₱ 9,700.00

₱ 10,200.00

₱ 10,700.00

₱ 11,200.00

2023 2024 2025

₱
 I

n
 M

il
li

o
n

s

Years

Revenue for the Years Ended
2023, 2024, and 2025

2023

2024

2025

file:///C:/Users/DELL/Downloads/SR%202024%20EDITING.docx%23_bookmark0
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D. Value-Driven Engagement 

We achieve value-driven engagement by implementing the following initiatives, ensuring our 
promotional efforts are backed by long-term product reliability and customer care. 

Implementing Responsible Marketing and Transparent Advertising 

We engage with various agencies for our outdoor advertising including billboards, window and 

door ads, lamp post banners, flyers, websites and video ads. We mainly focus on the affordability, 

durability, and presentability of our products in our promotional materials. Our ultimate objective 

is to ensure that every product we promote delivers genuine satisfaction and lasting value to our 

target demographics.  In addition, we also utilize our relationship with manufacturers and/or 

distributors as marketing initiatives.   

 

Sustaining Trust through After-Sales Care 

 

We guide our customers on the responsible use, safety, and maintenance of their purchases 

through our warranty and support programs. We continue to build customer awareness on the 

importance of untampered products on warranty and after-sales service.  
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Sustainable Procurement Through Local Support and Investment 

 

As of December 31, 2025, we have over 47 active suppliers, including Brother International 

Philippines Inc., Canon Marketing Philippines Inc., Epson Philippines Corp., HP Inc., Acer 

Philippines Inc., Asus Philippines Inc., Lenovo Philippines Inc., Logitech Asia Pacific Ltd., to name 

a few. Most orders are delivered to our head office in Manila, while others have special 

arrangements and delivered to our warehouse in Visayas and Mindanao. We deliver the items 

from the warehouses according to the respective regions to our store’s branches for brick-and-

mortar setup and customer’s current location for e-commerce setup. 

 

A. Building a Self-Reliant Supply Chain 

We highlight our commitment to the Filipino economy by directing 98.72% of procurement 
spending to local vendors, thereby fueling domestic job growth. This strategy is supported by an 
expansive supplier network, currently consisting of 45 local suppliers and 2 international 
suppliers.  

Proportion of Spending on Local Suppliers 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Percentage of procurement budget used for 

significant locations of operations that are 

spent on local suppliers 

98.3 % 98.72 % 

Percentage of procurement budget used for 

significant locations of operations that is spent 

on foreign suppliers 

1.7 % 1.28 % 

 

The slight increase in procurement spending for local suppliers is primarily due to stock 

availability. Budget allocations are adjusted dynamically to manage inventory levels, accounting 

for supplier lead times to ensure consistent product availability across the retail network.  

  

Our key partnerships include industry leaders such as Acer as one of our key local suppliers and 

Logitech for international. Furthermore, Upson actively supports the domestic business industry 

by sourcing 10% of non-tech procurement including office supplies, store fixtures, and 

construction of new branches directly from local Micro, Small, and Medium Enterprises (MSMEs).  

  

file:///C:/Users/DELL/Downloads/SR%202024%20EDITING.docx%23_bookmark0
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B.  Supplier Synergy & Risk Mitigation 

We insulate our inventory from global logistics volatility 

by maintaining long-term relationships with a diverse 

pool of suppliers and implementing our standardized 

supplier selection policy.  

 

Maintaining sustainable suppliers and long-term 

relations 

 

Our long-standing, mutual-growth, and enabling 

relationship with our various suppliers has allowed us to 

continue to carry the same breadth and variety of product 

offerings. We collaborate and rely on third-party 

suppliers for the provision of information technology-

related products that we sell through our stores.  

 

We have established a strong relationship with our 

suppliers  and our good working relationship with our 

suppliers helps us in many ways, including, but not 

limited to: 

 

a) Lowering our costs through volume incentives, bundling programs, and favorable 

payment terms; 

b) Supporting our efficiency efforts by shipping directly to our regional warehouses and 

certain store locations, subject to our instructions; 

c) Providing regular product training for our store personnel; 

d) Assisting us to obtain products that may be in short or limited supply; and, 

e) Sharing insights with us, which we use to anticipate industry trends and practices. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Photo above: Top Tech Brands at Octagon 
Computer Superstore in Lucky Chinatown, City 
of Manila and SM City Baguio, Baguio City 
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Diversifying pool and careful selection of suppliers to address supply chain risks 

 

We have a pool of alternate suppliers and we are 

not dependent on a single or a limited number of 

suppliers for our product lineup. This diversified 

approach ensures that we always have high-

quality alternatives available to meet market 

demand.  

 

In addition, we implement a careful selection 

policy for our prospective suppliers, considering 

their accreditation, record of operations, 

clientele, location, industry reputation, available 

resources, delivery capabilities, business 

commitment, and industry experience, among 

others. In addition, we manage our inventory by 

factoring in supply disruptions to ensure that we 

have sufficient supply to meet the local demand.  

 

Maintaining good relations with our local lessors 

 

As of December 31, 2025, Upson has 240 stores, 236 of which are held under lease, while four 

are owned. Out of the additional 14 stores opened from January 1, 2025 to December 31, 2025, 

13 are leased from local third parties. This also highlights our economic contribution to the local 

lessors. 

  

Photo above: Wide Selection of Products Available 
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Climate Readiness and Resource Security 

Natural or other catastrophes, including severe weather conditions, may disrupt our operations 

and financial condition especially considering that we have stores nationwide. In this connection, 

our operations may be affected by utility shortages, property damage and loss, inventory 

shortages, infrastructure damage, and power shutdowns caused by such natural catastrophes. 

We have created contingency measures for the safety of our resources to prevent the risk of 

paying costs for damage and loss. 

 
Getting insurance for our products in case of catastrophic events 

 

We carry insurance for our products and warehouses in case of certain catastrophic events. While 

natural calamities may be beyond our control, we take proactive measures to mitigate their 

financial impact. By procuring insurance for our high-value inventory, we ensure that our 

distribution and retail operations can recover swiftly and maintain a smooth performance even 

after catastrophic events.  

 

Operating on decentralized distribution centers 

 

We have regional warehouses in Dagupan, Cabanatuan, Naga, Cebu, Iloilo, Davao, and 

Cagayan de Oro. The warehouses in Dagupan and Naga are expected to be fully operational in 

the 2026. This decentralization of distribution centers and warehouses is meant to address the 

risk of disruptions to the normal warehouse and product distribution operations due to natural 

disasters such as earthquakes, typhoons, floods, and fires, which may also cause damage to the 

inventory. This enhances efficiency and reduces delivery costs in the distribution process in 

different parts of the country. We are ready to have our distribution centers provide alternatives 

for the inventory when such disaster happens. We aim to deliver the finished products safely to 

all our retail stores without any damage. 

 

  



 

 
13 

Good Governance 

 
A. Integrity-Led Operations 

Our Board of Directors is composed of ten members, including our Chairman, President and Chief 

Executive Officer, Lead Independent Director, and Independent Director. It has established five 

specialized committees, namely the Audit Committee, the Nomination Committee, the 

Remuneration Committee, the Risk Management Committee, and the Corporate Governance 

Committee: 

 

Name 
Board of 
Directors 

Audit 
Risk 

Management 
Corporate 

Governance 
Nomination Remuneration 

Lawrence O. Lee Chairman    Committee 
Chairman 

Committee 
Chairman 

Ricardo A. Lee Member    Member Member 

William Lim Member    Member Member 

Rolando O. Raval, Jr. 

Member and 
Chief 

Operations 
Officer 

 Member    

Marcos A. Legaspi 

Member and 
Chief 

Finance 
Officer 

Member    Member 

Arlene Louisa T. Sy 

Member, 
President, 
and Chief 
Executive 

Officer 

   Member Member 

Anthony Thomas C. Roxas, Jr. 

Member and 
Head of 
Investor 

Relations 

Member     

Chun Bing G. Uy 
Lead 

Independent 
Director 

Member 
Committee 
Chairman 

Committee 
Chairman 

Member  

Raul M. Leopando Member Member Member Member   

Jose Vicente C. Bengzon III 
Independent 

Director 
Committee 
Chairman 

 Member   

 

Incidents of Corruption 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Number of incidents in which directors were 

removed or disciplined for corruption 
0 # 0 # 

Number of incidents in which employees were 

dismissed or disciplined for corruption 
0 # 0 # 

Number of incidents when contracts with 

business partners were terminated due to 

incidents of corruption 

0 # 0 # 
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All officers and personnel of Upson are expected to observe and adhere strictly to our Code of 

Conduct, Employee Handbook, Anti-Bribery and Corruption Policy, and other Company Policies 

and Procedures. The Code of Ethics is the ethical standard of our personnel in all their activities. 

It outlines the principles and policies that govern the organization's activities and sets forth the 

rules of conduct in the workplace and the standards of behavior of all the officers, management 

team, and staff in their activities and relationships with external stakeholders. We require our 

employees to comply with the code when doing our daily operations, especially in stakeholder 

negotiations and documentation.  

B. Corporate Accountability 

We maintain a 100% compliance rate in ethical training across all levels of the organization from 
directors and management to our frontline staff, underscoring our unwavering commitment to 
corporate integrity.  

Our Code of Conduct strictly regulates accepting and giving gifts from customers, clients, and co-

personnel. We also maintain clear guidelines prohibiting the exchange of unauthorized favors or 

any form of intimidation from stakeholders, ensuring that all business transactions remain 

transparent, ethical and professional.  

 

Anti-Corruption Policies and Procedures Training 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Percentage of employees to whom the 

organization’s anti-corruption policies and 

procedures have been communicated to 

100 % 100 % 

Percentage of business partners to whom the 

organization’s anti-corruption policies and 

procedures have been communicated to 

100 % 100 % 

Percentage of directors and management that 

have received anti-corruption training 
100 % 100 % 

Percentage of employees that have received 

anti-corruption training 
100 % 100 % 

 

Upson believes that the key to long-term sustainability and success largely depends on having a 

good name and solid reputation in the industry. In accordance with this commitment, the company 

adheres to the SEC requirement for all directors and senior officers to complete annual corporate 

governance training. 

 

We also train our employees and stakeholders to properly handle our financial resources and 

encourage our stakeholders to report any issues or concerns about wrongdoing or non-

compliance. To ensure accountability, we apply appropriate sanctions for any misconduct or 

noncompliance identified by our stakeholders. We have assured our stakeholders that we will 

provide a trusted and safe avenue for disclosing any misconduct. We guarantee our employees 

that all disclosures are handled with the highest level of confidentiality, accessible only to the 
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designated people. We have established a Whistleblower Policy to guide the process and ensure 

that reporting violations is done in good faith and without malice.  

 

 



 

 
 

 

 
 
 
 
 
 
 
 
 
 
  
 

Environment 
Stewardship and 
Strategic Conservation 
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Resource Efficiency and Energy Optimization 

 

Material environmental disclosures include resource management, environmental impact 

management, and environmental compliance due to the nature of the business, particularly, 

Upson’s supply chain management. We integrate sustainability into our operations to ensure the 

responsible use of utilities and the safe management of waste. Our approach prioritizes solutions 

that are ethical, attainable, and cost-efficient, ensuring that sustainable decisions are backed by 

measurable results. Looking forward, we aim to eliminate waste and environmental pollutants 

arising from our products’ end-of-life use by customers. 

 

A. Scaling Green Initiatives and Optimizing Consumption  
 

Energy Consumption within the Organization 

 

Energy consumption across our upstream and downstream operations is primarily driven by our 

warehousing and retail activities. High-intensity lighting remains a significant energy requirement, 

essential for both product showcasing and advertising within our stores. Additionally, our digital 

services, including product demonstrations and online customer support, also rely heavily on 

reliable electrical supply. 

 

Air conditioning systems are necessary to maintain comfortable indoor temperatures for 

customers and employees. Airconditioning systems can consume significant amounts of energy, 

especially during summer seasons resulting in an increase in energy consumption. We aim to 

reduce the usage of electricity in our warehouse facilities by encouraging our employees to turn 

off appliances when they are not in use. 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Renewable Resources Not Applicable GJ Not Applicable GJ 

Gasoline 4541 GJ 6882 GJ 

LPG Not Applicable GJ Not Applicable GJ 

Diesel 3,2563 GJ 3,6144 GJ 

Electricity - kWh 3,438,4935 kWh 

 

The increase in fuel consumption recorded is a direct result of the increase in newly opened 

branches which led to intensified logistics, transportation, and operational activity. All 

maintenance related waste from our gasoline and diesel consumption were either below reporting 

thresholds or were managed and disposed of immediately. Enhanced oversight and improved 

 
1 Based on the given conversion factor of 0.0342 gigajoules per liter, 13,285.23 liters of gasoline would yield 
approximately 454.35 gigajoules of energy 
2 Based on the given conversion factor of 0.0342 gigajoules per liter, 20,126.95 liters of gasoline would yield 
approximately 688.34 gigajoules of energy 
3 Based on the given conversion factor of 0.038 gigajoules per liter, 85,675.87 liters of gasoline would yield 
approximately 3,255.68 gigajoules of energy 
4 Based on the given conversion factor of 0.038 gigajoules per liter, 95,099.75 liters of gasoline would yield 
approximately 3,613.79 gigajoules of energy 
5 Actual and corrected consumption 
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operational controls have ensured that increased fuel-related activities did not result in significant 

hazardous waste output.  

 

Water Consumption within the Organization 

 

We have minimal water consumption because of the nature of our day-to-day operations. We 

operate in commercial or office spaces such as malls and store locations, which do not typically 

require large amounts of water. Water usage may be limited to basic office needs such as 

restrooms and cleaning, which can be managed through water-efficient fixtures and practices. 

Hence, we always instruct our employees especially the maintenance personnel, to switch off the 

water faucets when not in use. Such practices require water consumption control in situations like 

handwashing and toilet-usage. The substantial rise in water consumption reflects our improved 

data collection, conservation and monitoring practices. 

 

By expanding our scope to include all branches and warehouses, we have gained a more 

comprehensive understanding of our water usage. This enhanced monitoring allows us to identify 

areas for improvement and implement more effective water conservation strategies. Overall, 

while water usage may not be a significant concern for electronic products retail companies, we 

have taken steps to minimize their environmental impact and conserve resources, including 

water.  

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Water Consumption 3,794 m3 6,421 m3 
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Circular Economy, Waste Management and Carbon Footprint 

 

We focus our environmental efforts on our storefronts and warehouses which are our primary 

sources of emissions, while fostering a culture of sustainability among our personnel.  

 

We collaborate closely with suppliers to reduce industrial waste and build an eco-friendlier 

distribution network. We also empower customers through awareness initiatives that encourage 

responsible consumption. By working together across all levels of our business, we strive to 

reduce our collective impact and build more sustainable communities.  

A. Circular Waste Management 

Solid Waste  

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Total solid waste 

generated 

12,428 kgs of plastic 

waste (11,636 kgs rigid, 

792 kgs flexible 

plastics) 

kg 

11,000 (9,500 kgs rigid, 

1,500 kgs flexible 

plastics)6 

kg 

Reusable 

1,797 kgs (based on 

40% recovery of 

previous year’s 

footprint) 

kg 
6,214 kgs (based on 

50% recovery)7 kg 

Recyclable 

1,797 kgs (based on 

40% recovery of 

previous year’s 

footprint) 

kg 
6,214 kgs (based on 

50% recovery)8 
kg 

 

In line with its continuous efforts to advance corporate sustainability, Upson remains dedicated 

to supporting the country’s goal of achieving an 80% recovery target of its plastic packaging 

footprint by 2028. 

 

We have made strides to encourage our stakeholders in taking responsibility and accountability 

for its plastic packaging footprint which aligns with the overarching goal of eliminating plastic 

packaging waste, mitigating environmental pollution, and fostering its reintegration into the 

circular economy.  

 

Upson has maintained its partnership with Republic Cement & Building Materials, Inc. to ensure 

the efficient recovery, processing, disposal, and diversion of plastic packaging waste. Our solid 

waste generation and disposal practices are accurately assessed and documented through the 

EPR Compliance Audit Report, which is thoroughly reviewed and verified by an independent 

third-party auditor in strict adherence to the provisions stipulated by the Act.  

 

 
6 Based on unaudited plastic waste in 2025 
7 Recovery of 2024 audited plastic waste 
8 Recovery of 2024 audited plastic waste 
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Hazardous Waste  

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Total weight of hazardous waste 

generated 
2,247 kg 09 kg 

Total weight of hazardous waste 

transported 
2,247 kg 010 kg 

 

Upson remains committed to the responsible management of Waste Electrical and Electronic 

Equipment (WEEE), classified under hazardous waste code M506. This category includes 

electronic components and equipment that necessitate specialized handling, recycling, and 

disposal, and disposal through Department of Environment and Natural Resources (DENR) 

accredited waste management providers.  

 

The 2025 disclosure table indicates 0 kg for both hazardous waste generated and transport. This 

figure represents the year-end reporting balance rather than a total absence of waste activity 

during the period. As evidenced by our Certificates of Treatment (CoT), a total of 2.247 metric 

tons (2,247 kg) of hazardous waste was successfully managed within 2025. This waste was 

processed and fully treated in November 2025. Zero waste remained in storage at the company’s 

facilities, and no waste was pending transport or in transit at year-end.  

 

This is a result of improved operational coordination, better waste management, and timely 

disposal. Upson continues to prioritize the timely disposal of electronic waste to minimize 

environmental risk and ensure 100% compliance with national regulatory requirements for 

hazardous waste treatment.  

 

Solid and Hazardous Wastes 

 

Solid waste generated by our organization comes from various sources, including packaging 

materials, product accessories, obsolete products, defective products, damaged products, and 

other materials associated with our operations. Electronic products may generate hazardous 

waste in the form of obsolete, defective or damaged electronics, such as old smartphones, 

laptops, and other electronics that are no longer in use. We manage the disposal of obsolete, 

defective, or damaged products with extreme caution and strictly adhere to legal regulations for 

disposing of such products. By safely managing hazardous materials like lead, cadmium and 

mercury, we ensure that hazardous waste is minimized and environmental impact is mitigated.    

  

 
9 The reported zero kg reflects the year-end balance. A total of 2,247 kg of hazardous waste was treated within the 
2025 cycle as verified by Certificates of Treatment, ensuring no hazardous waste remained on-site or in transit at year-
end. 
10 The reported zero kg reflects the year-end balance. A total of 2,247 kg of hazardous waste was treated within the 
2025 cycle as verified by Certificates of Treatment, ensuring no hazardous waste remained on-site or in transit at year-
end. 
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B. Sustainable Logistics 

Air Emissions 

 

Air emissions of our business operations are typically associated with the transportation and 

distribution of products, and the operation of our facilities. As our e-commerce customer base 

grows, we are strategically investing in our supply chain infrastructure and vehicle fleet to ensure 

delivery efficiency. While the expansion of these operations naturally increases our carbon 

footprint, we remain dedicated to managing this growth responsibly. We continuously monitor 

emission levels from our delivery network, focusing on data-driven insights to optimize routes and 

mitigate our environmental impact as we scale.  

 

GHG  

 

The transportation of products from our suppliers to our stores can result in emissions of 

Greenhouse Gases (GHG) and other air pollutants from trucks, ships, airplanes, and motorcycles. 

With the rise of our online market, transportation vehicles contribute to traffic congestion as they 

emit more amounts of GHG into our air, especially in urban areas. 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Energy Indirect (Scope 2) GHG 

Emissions 
- 

Tonnes 

CO2e 
2,58312 

Tonnes 

CO2e 

 

We acknowledge our contribution to climate change due to the nature of our business and supply 

chain management. We contemplate accounting for our emissions from sourcing to distribution 

of our products to our end-customers and set targets with climate change actions through 

mitigation or adaptation solutions in the future. 

  

 
12 Based on the latest National Grid Emission Factor released by the Department of Energy (DOE) of 0.0007512 tonnes 
CO2 per kilowatt-hour (average between 0.7181 tonnes CO2 per megawatt-hour from the Luzon-Visayas Grid and 
0.8173 tonnes CO2 per megawatt-hour from the Mindanao Grid), 3,438,493 kWh would yield 6,592.51 tonnes CO2. 
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Environmental Compliance and Innovation 

 

We continue to maintain 100% compliance with national environmental laws and regulations. Our 

waste management practices follow RA 9003 or the Ecological Solid Waste Management Act, 

which provides a systematic, comprehensive ecological waste management program to protect 

public health and the environment.  

 

Sustainability is integrated directly into our core vision and mission, strategically balancing 

ecological responsibility with long-term financial growth. To uphold these standards, we have 

institutionalized rigorous internal protocols. Our employees are guided by clear mandates on 

proper waste segregation, workplace cleanliness, and utility conservation.  

 

For the period covered, there were no reported cases of obsolescence and destruction of 

inventories that resulted in workplace hazards. Nonetheless, we are committed to developing a 

comprehensive and formal environmental policy and procedures to address any eventual 

increase of waste disposal level in the future under RA 6969 or the Toxic Substances and 

Hazardous and Nuclear Waste Control Act of 1990 or the program of the Department of 

Environment and Natural Resources-Environmental Management Bureau (DENR-EMB) which 

covers the sound and proper management of industrial solid waste, chemicals, and hazardous 

wastes in all aspects of its life cycle, from importation, manufacture, distribution, transportation, 

use, and disposal.  

 



 

 

Social 
Empowering People and 
Communities 
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Inclusive Growth 

 

We remain committed to our mission of creating a safe environment that respects our employees, 

cultivates knowledge and talent, and empowers them to be the best they can be through 

continuous career and development opportunities. We believe that our employees can contribute 

to our nation’s technological development. We invest in comprehensive training programs to 

ensure our employees possess the skills required to manage our products and operations 

efficiently. We place great importance on attracting, developing, and retaining qualified 

employees. Our performance-based approach to compensation and rewards also contributes to 

our ability to attract and retain talent and drive performance. 

 

A. Valuing Employee Growth 

 

We invest in our team by giving them opportunities for 

success. This starts with placing the right employees for the 

right jobs and giving them compensation and benefits which 

we believe are competitive and designed to support the 

financial well-being of our employees and their families. To 

ensure long-term talent retention, we regularly review our 

incentive programs and remain dedicated to talent 

development. We also strive to manage talent development 

and engagement by continuously building skills at all levels 

and improving the work conditions and environment. This 

commitment to excellence drives overall performance and 

reinforces our position as the country’s leading electronics 

wholesaler and retailer.  

 

Employee Training and Development 

 

We aim to foster a strong sense of responsibility in a motivating environment to enhance our 

employees’ incentives and loyalty. We prioritize continuous professional growth, integrating 

learning into daily operations through tailored training programs for all staff levels.  

  

Employees from Octagon Computer 
Superstore in Naga City (Credits: 
Centrong Bicolandia) 
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Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Total training hours provided to 

employees 
    

a. Female employees Not Provided hours 74 hours 

b. Male employees Not Provided hours 240 hours 

Average training hours provided to 

employees 
    

a. Female employees 
Not Provided 

hours/ 

employee 
2 

hours/ 

employee 

b. Male employees 
Not Provided 

hours/ 

employee 
4 

hours/ 

employee 

 

Training sessions are primarily conducted off-site, with only select sessions held at the head 

office. While total hours for these external sessions are being streamlined for reporting, all 

employees received formal onboarding covering corporate rules and regulations. Furthermore, 

we continue to conduct Health Maintenance Organization-Annual Physical Examination (HMO-

APE) orientations. 

 

B. Promoting Equal Work Opportunities 

 

Employee Data  

 

Despite Upson’s commitment to fair compensation, we experienced an increase in our attrition 

rate to 17.31%, up from 16.62% last year. This rise in attrition was accompanied by a 4.62% 

increase in our workforce, adding 40 new employees. This growth is attributed to the replacement 

of exiting employees and the staffing of newly opened branches. 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

Total number of employees 866  906  

a. Number of female employees 271 # 297 # 

b. Number of male employees 595 # 609 # 

Attrition rate 16.62% rate 17.31% rate 
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Employee Benefits  

 

Our performance-based reward system ensures that benefits are aligned with the quality and 

impact of each employee’s contributions. The organization provides competitive salary packages 

augmented by performance-driven incentives designed to recognize and reward exceptional 

contributions. 

 

List of Benefits 

2024 2025 

% of female 

employees 

who availed 

for the year 

% of male 

employees 

who availed 

for the year 

% of female 

employees 

who availed 

for the year 

% of male 

employees 

who availed 

for the year 

Social Security System (SSS) 43.91% 31.26% 27.95% 20.20% 

PhilHealth13 7.38% 2% 7.07% 3.45% 

Pag-IBIG14 32.10% 31.00% 28.96% 26.77% 

Parental leaves 7.01% 0.67% 5.39% 2.13% 

Vacation leaves No Data No Data 27.95% 31.52% 

Sick leaves 1.84% 1.51% 1.68% 1.31% 

Medical benefits (aside from 

PhilHealth) 
1.84% 1.51% 1% 0% 

Retirement fund (aside from 

SSS) 
0% 0.16% 0% 0% 

Company stock options 0 0 0 0 

 

The decline in SSS and HDMF benefit claims for 2025 is primarily attributed to a lower number 

of eligible claimants. PhilHealth claims also decreased compared to 2024 due to a lower 

incidence of illness and childbirth among members. Furthermore, for maternal cases, employees 

opted to utilize their spouse’s PhilHealth benefits instead. 

 
13 Philippine Health Insurance Corporation (PhilHealth) is a tax-exempt, government-owned and controlled corporation 
(GOCC) of the Philippines that provides health insurance to the country. 
14 Home Development Mutual Fund (HDMF), commonly known as the Pag-IBIG Fund (acronym of its Filipino 
name: Pagtutulungan sa Kinabukasan: Ikaw, Bangko, Industriya at Gobyerno. 
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Diversity and inclusiveness are core to who we are and how we work. We are committed to 

fostering a workplace culture where every employee experiences a genuine sense of belonging. 

We maintain a zero-tolerance policy towards harassment, abuse, and exploitation, ensuring a 

safe and protected environment for all. A key pillar of our diversity strategy is achieving gender 

equality, as we believe a balanced and inclusive workplace is essential to long-term success.  

 

We empower our people to lead inclusively and collaborate with purpose every day. We do not 

condone discrimination as it would limit our employees’ opportunities, professional growth, and 

impact self-esteem. We work with diversity and inclusion continuously in order to give all 

employees equal conditions for their individual career development. 

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

% of female workers in the 

workforce 
31.29 % 32.78 % 

% of male workers in the workforce 68.71 % 67.22 % 

Number of employees from 

indigenous communities and/or 

vulnerable sector15 

0 # 0 # 

 

  

 
15 Vulnerable sector includes, elderly, persons with disabilities, vulnerable women, refugees, migrants, internally 

displaced persons, people living with Human Immunodeficiency Virus (HIV) and other diseases, solo parents, and the 

poor or the base of the pyramid (BOP; Class D and E). 
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Professional Excellence and Ethical Standards 

 

A. Occupational Health and Safety  

 

Disclosure 
2024 2025 

Quantity Units Quantity Units 

Safe Man-Hours Not Provided Man-hours 2,261,37616 Man-hours 

No. of work-related injuries 1 # 0 # 

No. of work-related fatalities 0 # 0 # 

No. of work-related ill-health 0 # 0 # 

No. of safety drills 0 # 1 # 

 

We recognize that employee health is fundamental to operational success therefore, we promote 

physical wellness and tailor work assignments to accommodate individual health requirements 

and ergonomic needs. Safety drills are among the first aspects that are being trained for our 

employees. We implement rigorous safety measures such as conducting Earthquake drills to 

mitigate hazards and prevent workplace accidents. Our facilities, including all retail branches, are 

equipped with emergency response equipment that are readily accessible in the event of an 

incident.  

 

Labor Laws and Human Rights 

 

Upson has consistently demonstrated its unwavering commitment to upholding labor laws and 

human rights across all aspects of our operations and business transactions. Guided by our core 

value of integrity, we ensure full compliance in all relevant laws and regulations involving labor, 

maintaining zero (0) grievances or legal actions against forced or child labor. We have achieved 

this through the implementation of workplace policies that explicitly prohibit any violation of labor 

laws and human rights, ensuring a fair, safe, and respectful environment for all. We protect our 

employees’ rights by creating a workplace that is free from harassment, abuse, and exploitation 

with legal compliance on labor laws. We have yet again achieved a milestone in fostering a 

responsible workplace as we proactively safeguard the well-being and rights of our employees, 

partners, and stakeholders. 

 

All officers and personnel of Upson follow Upson’s Code of Conduct, Employee Handbook, and 

Policies and Procedures. The Code of Ethics is the ethical standard of our personnel in all their 

activities. It outlines the principles and policies that govern the organization’s activities and sets 

forth the rules of conduct in the workplace and the standards of behavior of all the officers, 

management team, and staff in their activities and relationship with external stakeholders. Our 

officers are obliged to take every action in the Code as part of their responsibility.  

 

B. Ethical Sourcing  

 

Upson maintains a vendor accreditation policy to ensure that we only contract with legitimate and 

reliable suppliers and to avoid disbursements to fictitious suppliers. This policy entails the 

assessment of possible whether they meet our criteria and approval. It aligns our responsibility 

of ethical sourcing as our product is made for its goodwill. The vendor accreditation process 

ensures that our new and existing suppliers and contractors are compliant in meeting specific 

 
16 The safe man hours were computed by multiplying no. of employees x 8 hours x 26 working days per month x 12 
months (906 employees x 8 hours x 26 days x 12 months = 2,261,376 safe man-hours) 
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minimum criteria, standards and organization requirements to be registered, eligible and 

approved to conduct business and provide services. When selecting suppliers, we prioritize 

industry experience, attention to detail and operational responsiveness. It involves going through 

an extensive supplier accreditation and approval process to vet the supplying company or 

contractor in various areas, including their service provision, safety and performance history, track 

record, financial capability, experience, insurance, and evidence of training and certifications. By 

maintaining these high standards, we build long term partnerships rooted in operational 

excellence and logistics quality. The detailed process is outlined on page 57 of Upson’s 

Accounting Manual Policies and Procedures. 

 

At Upson, we recognize that our suppliers play a vital role in advancing corporate sustainability. 

Since 2022, we have proactively integrated sustainability criteria into our vendor accreditation 

process, ensuring alignment with our commitment to environmental stewardship and ethical 

business practices. We consider (1) environmental performance as we assess our supplier’s 

efforts to minimize ecological impact and adopt sustainable practices, (2) forced labor and (3) 

child labor as we remain vigilant in upholding human rights and preventing exploitation within 

supply chains, (4) human rights as we prioritize dignity, equality, and fairness across all 

operational levels, and (5) bribery and corruption as we ensure in every business transaction and 

interaction, there is integrity and accountability. 
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Customer Trust and Connection 

 

As a retail company with operations nationwide, our entry into provincial centers can mean that 

the local economies in these areas are primed for greater activity, creating jobs for the personnel 

we will assign locally. We see this as a step in attaining technical advancement in our country 

and improving the lives of local communities. This also means that with an expanded store 

network, we have become members of various local communities with which we aspire to grow 

mutually. As we are committed to our sustainability goals, we ensure that every community 

benefits from our wide market presence. 

 

A. Community Development  

 

As we further mature in embedding sustainability in our business operations, we contemplate 

being involved in the local community where we operate through social activities and proactive 

support to various local units and agencies, civil and professional groups, aligned with their 

advocacies. As an electronics company, we provide digital reach to our local communities in 

improving their lives. We encourage our employees to participate in community projects, allowing 

them to champion our commitment to sustainability beyond the workplace. 

 

B. Customer Management  

 

We maintain the Warranty Terms and Conditions policy across our store locations which is 

aligned with RA 7394 or the Consumer Act of the Philippines, specifying that sellers are obliged 

to honor their warranties and grant corresponding remedies to consumers. As such, consumers 

should be allowed to return or exchange the goods, express their dissatisfaction, or avail 

themselves of other remedies, in case of hidden faults or defects, or any charge the buyer was 

unaware of at the time of purchase. We are readily available to address the concerns of our 

customers regarding our products’ use and durability. 

 

Our customers’ satisfaction is highly dependent on the quality and effectiveness of the products 

we sell, and our ability to provide efficient after-sales services such as maintenance and repairs. 

We provide accurate product information when promoting to our customers. Furthermore, we 

have attained an 80-90% customer satisfaction rating based on our public customer feedback. 

While our suppliers cover service-related items such as warranty, maintenance, and repairs, a 

customer often directs and communicates with us for these services. Failing to provide 

satisfactory responses or being unresponsive can negatively impact customer satisfaction and 

loyalty. 

 

Customer Returns  

 

To effectively manage Customer Returns, we have established Policies and Procedures for 

Product Returns and Exchanges. Furthermore, we provide continuous training for our store teams 

who handle customer needs and concerns efficiently. We continuously train our staff for complex 

and critical communication to effectively support customers across all digital platforms. Our 

product return process is designed to be solutions-oriented, ensuring that every replacement or 

resolution directly addresses the customer’s specific concerns. We also maintain strong 

relationship with our suppliers to ensure open lines of communication, particularly regarding 

customer-related issues.  

 



 

 
31 

 

 

 

Health and Safety  

 

Safety is a collective responsibility at Upson. We are always doing our best to keep the workplace 

safe and free from hazards and potential risks that may cause harm or damage to both our 

employees and us as Upson. Our preventive maintenance programs for all equipment and 

supplies are central to this commitment, ensuring operational reliability and risk reduction.  

 

 

The substantiated health and safety complaint involved a customer who accidentally collided with 

a glass door, resulting in a minor injury. The staff assisted the customer, and the incident was 

immediately addressed and resolved. 

 

To promote a safe and positive experience for customers, we continue to strengthen our health 

and safety practices by minimizing incidents related to product or facility-related hazards. Safety 

signages are installed and all personnel are required to comply with established safety standards. 

Employees are expected to cooperate and adhere to the following safety rules: 

 

a) Keeping out of restricted and unauthorized areas 

b) Avoiding smoking inside the premises of the Company 

c) Reporting wet floors, any leakage, faulty wires, or unusual electrical incidents immediately 

d) Reporting any hazards observed or discovered in their work areas 

e) Using and complying with the safety devices and signs installed by the Company 

f) Turning off lights, computers, and air-conditioning units after duty 

g) Conducting regular audits 

 

 

Marketing and Labelling  

 

 

Our marketing strategy is positioning the Octagon, Micro Valley, Gadget World, and Octagon 

Mobile brands as convenience and one-stop shopping stores for personal computer (PC) 

hardware components and gaming products, mobiles and other PC-related items. We extend our 

 
17 Substantiated complaints include complaints from customers that went through the organization’s formal 
communication channels and grievance mechanisms, as well as complaints lodged to and acted upon by government 
agencies on marketing and labeling. 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

No. of substantiated complaints 

on product or service health and 

safety 

0 # 1 # 

No. of complaints addressed 
Not 

Applicable 
# 1 # 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

No. of substantiated complaints 

on marketing and labelling17 
2 # 0 # 

No. of complaints addressed 2 # 0 # 
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retail activities by maximizing online platforms to meet consumer convenience and increase 

market reach. Our objective is to make our brand the customer’s preferred IT-related store. 

Consistent customer satisfaction is always our goal when it comes to our products. We ensure 

that only authentic and untampered products are sold and offered in our stores. Moreover, our 

performance-based approach to compensation and rewards has created a proactive culture 

whereby the entire organization is motivated to enhance the business operations and reputation 

of Upson.  

 

We also have the action to recall all marketing materials in such cases when these contain 

misleading information, inappropriate content, unintended controversial ideas, and the like.  

 

We utilize our store network in establishing a strong brand recall. As we expand our operations 

electronically, we also pride ourselves on excellent customer service, wide range of products and 

faster access which we consider an effective marketing tool that allows customers to return to the 

store for future needs. 

 

Data Privacy 

 

We are committed to protecting the data privacy of our data subjects and ensuring that all 

personal information collected from them is processed according to the principles of 

transparency, legitimate purpose and proportionality pursuant to RA 10173 or the Data Privacy 

Act (DPA) of 2012. We are committed to the highest standards of data privacy, ensuring that 

sensitive customer information remains strictly confidential and protected.  

 

Our website has a Data Privacy Notice (https://www.upson.com.ph/privacy-notice/) which 

includes required information and disclosures relating to our personal data processing such as 

data subjects' rights and the Data Protection Officer's (DPO) contact information, where they can 

contact the DPO with any questions, feedback, or complaints. We assure our customers that all 

communication details between us and them remain confidential and protected.  

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

No. of substantiated complaints on customer 

privacy18 
0 # 0 # 

No. of complaints addressed 
Not 

Applicable 
# 

Not 

Applicable 
# 

No. of customers, users and account holders 

whose information is used for secondary 

purposes 

0 # 0 # 

 

To maintain the standard of zero complaints on customer privacy, Upson prioritized the 

continuous reinforcement of its data protection policies. This was achieved through regular 

internal reminders regarding the company’s data privacy policies, ensuring all employees 

remained compliant with the Data Privacy act and maintained high standards for handling 

 
18 Substantiated complaints include complaints from customers that went through the organization’s formal 

communication channels and grievance mechanisms, as well as complaints lodged to and acted upon by government 

agencies on customer privacy. 
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sensitive information. Furthermore, there was no personal information on the data subjects used 

for secondary purposes. 

 

Our data processing systems and inventories are as follows: 

 

Description Count 

In-scope Data Processing System Subjected to Full Privacy 

Impact Assessment 

i. Human Resources 

ii. Loyalty Card Program 

iii. Retail Store Transactions 

3 

Personal Data 

i. Personal Information (124) 

ii. Sensitive Personal Information (58) 

182 

Data Subjects 

i. Applicant 

ii. Employee 

iii. Customer 

iv. Loyalty Card Member 

4 

Personal Information Controllers 

i. Manpower Agencies 

ii. HMO (Intellicare) 

2 

 

Data Security 

 

As our operations transition toward digital platforms, maintaining data integrity remains a key 

priority. We mitigate risks associated with online marketplaces by investing in vetted security 

technologies and implementing robust internal policies. Our approach includes regular system 

monitoring, targeted software investments, and ongoing employee training to maintain a vigilant 

and informed defense against unauthorized access and data breaches.  

 

Disclosure 
2024 2025 

Quantity Unit Quantity Unit 

No. of data breaches, including leaks, 

thefts and losses of data 
0 # 0 # 

 

There were no reported data leaks, thefts, or losses during this reporting period. Furthermore, in 
relation to our commitment to and compliance with the DPA of 2012, Upson has no security 
incidents or data breaches to report to the National Privacy Commission (NPC). 



 

 

United Nation’s 
Sustainable 
Development 
Goals  



 

 
35 

 

UN SUSTAINABLE DEVELOPMENT GOALS 

 

In consideration of the United Nation’s (UN) Sustainable Development Goals (SDGs), these goals 

were created to help solve the world’s toughest challenges, such as poverty, inequality, and 

climate change, by 2030. Internal stocktaking of our operations and activities has enabled us to 

create positive synergies and conditions to address developmental challenges, such as 

responsible consumption and production, providing decent work, taking action on climate change, 

sustainably using natural resources, and addressing gender equality. 

 

We believe our Strategy is well aligned with the global goals. We will continue to innovate our 

operations to demonstrate our support for tackling these compelling issues. The table below 

presents the year-on-year comparison of our progress toward our sustainability goals.  

 

UN SDGs Data 2024 2025 

 

Number of work-related injuries 0 0 

  

Composition of Female Employees 31.29% 32.78% 

Composition of Male Employees 68.71% 67.22% 

Number of Female Employees 271 297 

Number of Male Employees 595 609 

Attrition Rate 16.62% 17.31% 

 

Total Revenue 11,131.42 M 11,833.67 M 

Number of Stock Keeping Units 15,125 16,015 
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UN SDGs Data 2024 2025 

 

 

 

Number of Branches 245 240 

Number of Stand-Alone Stores 32 34 

Number of Mall-based Stores 213 206 

Number of Leased Warehouses 8 7 

 

Amount of Gasoline Consumed 454 GJ 688 GJ 

Amount of Electricity Consumed - 3,438,493 kWh 

Amount of Water Consumed 3,794 m3 6,421 m3m3 

Weight of Plastics Generated 12,428 kg 11,000 kg 

Weight of Recovered Plastics 1,797 kg 6,214 kg 
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List of Retail Operations and Locations 

 

N. Brand Location Size 

OCTAGON COMPUTER 

NATIONAL CAPITAL REGION 

1 
Octagon Festival 
Super Mall 

Festival Super Mall, Commerce Ave., Alabang, 
Muntinlupa City 

682.56 

2 
Octagon Robinsons 
Manila 

Robinsons Place Manila, Pedro Gil, Ermita, 
Manila 

71.87 

3 Octagon SM Fairview SM Fairview, Quirino Hwy., Quezon City 93.89 

4 
Octagon Market 
Market 

Market Market, McKinley Pkwy., BGC, Taguig 
City 

120.00 

5 Octagon SM Bicutan 
SM Bicutan, Dona Soledad Ave., Paranaque 
City 

65.91 

6 
Octagon SM 
Megamall 

SM Megamall, EDSA, Ortigas Center, 
Mandaluyong City 

940.06 

7 
Octagon SM 
Muntinlupa 

SM Center Muntinlupa, National Road, 
Tunasan, Muntinlupa City 

97.48 

8 Octagon SM Marikina 
SM City Marikina, Marcos Highway, 
Calumpang, Marikina City 

182.00 

9 Octagon ATC 
Alabang Town Center, Madrigal Ave., Alabang, 
Muntinlupa City 

289.08 

10 
Octagon SM North 
EDSA 

SM North EDSA, North Ave., Quezon City 266.51 

11 
Octagon SM 
Novaliches 

SM City Novaliches, Quirino Highway, 
Novaliches, Quezon City 

75.89 

12 Octagon Glorietta Glorietta 2, Ayala Center, Makati City 214.25 

13 
Octagon SM San 
Lazaro 

SM City San Lazaro, Felix Huertas St., Sta 
Cruz, Manila 

147.56 

14 
Octagon Cash & 
Carry 

Cash & Carry Mall, South Super Hwy., Palanan 
Makati City 

88.59 

15 
Octagon VMall 
Greenhills 

VMall Greenhills, Ortigas Ave., Greenhills, San 
Juan City 

96.37 

16 
Octagon SM San 
Mateo 

SM City San Mateo, Gen Luna St., Ampid, San 
Mateo, Rizal 

150.07 

17 Octagon Uptown Mall Uptown Mall, 9th Ave., BGC, Taguig City 142.89 

18 Octagon Sucat 
SM City Sucat, Doctor Arcadio Avenue, Brgy. 
Dionisio, Paranaque City 

161.49 

19 Octagon SM Taytay 
SM City Taytay, Manila E Road, Dolores, 
Taytay, Rizal 

78.75 

20 
Octagon Ayala De 
Bay 

Ayala De Bay, Macapagal Ave., Baclaran, 
Paranaque City 

331.58 

21 Octagon SM Masinag 
SM City Masinag, Marcos Highway, Masinag, 
Antipolo City, Rizal 

128.56 
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N. Brand Location Size 

22 
Octagon Pasong 
Tamo 

Chino Roces Ave, Makati, 1203 Metro Manila 291.00 

23 Octagon Unimart 
Capitol Commons, Meralco Ave., Ortigas 
Center, Pasig City 

48.04 

24 Octagon Trinoma Trinoma, North Ave., Quezon City 181.33 

25 
Octagon Fairview 
Terraces 

Ayala Malls Fairview Terraces, Quirino 
Highway, Novaliches, Quezon City 

112.69 

26 Octagon Eastwood 
Eastwood, Eulogio Rodriguez Jr. Ave., 
Bagumbayan, Quezon City 

81.30 

27 Octagon SM Cubao 
SM Store Araneta City, P. Tuazon Blvd., 
Araneta City, Cubao, Quezon City 

80.03 

28 
Octagon Robinsons 
Magnolia 

Robinsons Magnolia, Aurora Blvd., Kaunlaran, 
Quezon City 

84.81 

29 
Octagon SM Sta 
Mesa 

SM City Sta. Mesa, Ramon Magsaysay Blvd., 
Doña Imelda, Quezon City 

142.22 

30 Octagon Galleria 
Robinsons Galleria, EDSA, Ortigas Center, 
Quezon City 

101.80 

31 Octagon Mall of Asia SM Mall of Asia, Seaside Blvd., Pasay City 200.45 

32 
Octagon Sta Lucia 
Grandmall 

Sta. Lucia Mall, Marcos Highway, San Isidro, 
Cainta, Rizal 

88.06 

33 
Octagon SM 
Valenzuela 

SM City Valenzuela, Mc Arthur Highway, 
Valenzuela City 

134.82 

34 
Octagon Ayala Mall 
Feliz 

Ayala Mall Feliz, Marcos Highway, Pasig City 67.69 

35 
Octagon SM 
Southmall 

SM Southmall, Alabang-Zapote Road, Las 
Piñas City 

258.62 

36 Octagon SM Manila 
SM City Manila, Natividad Almeda-Lopez, 
Ermita, Manila 

62.88 

37 
Octagon SM Grand 
Central 

SM City Grand Central, Rizal Ave. Ext, Grace 
Park East, Caloocan City 

128.00 

38 
Octagon SM BF 
Paranaque 

SM City BF Parañaque, Dr. Santos Ave., 
Parañaque City 

125.43 

39 
Octagon Aurora 
Boulevard 

2934 Ramon Magsaysay Boulevard, Sta. 
Mesa, City of Manila 

215.00 

40 Octagon Ayala Vertis 
Ayala Vertis, North Ave., Bagong Pag-asa, 
Quezon City 

201.32 

41 
Octagon Ayala 
Cloverleaf 

Ayala Cloverleaf, A. Bonifacio Ave., Quezon 
City 

61.00 

42 
Octagon Lucky 
Chinatown 

Lucky Chinatown Mall, Reina Regente St., 
Binondo, Manila 

128.68 

43 Octagon Greenhills Greenhills, Ortigas Ave, San Juan City 181.09 

44 Octagon Gateway 
Gateway Mall, Araneta City, Cubao, Quezon 
City 

157.70 
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N. Brand Location Size 

45 
Octagon SM 
Caloocan 

SM City Caloocan, Barangay 171, Caloocan 99.47 

46 Octagon Opus Mall Opus Mall, Bridgetowne Blvd, Quezon City 147.70 

47 
Octagon SM East 
Ortigas 

SM City East Ortigas, Ortigas Ave. Ext., Pasig 
City 

75.93 

48 Octagon One Ayala 
One Ayala, Ayala Ave, Ayala Center, Makati 
City 

101.75 

NORTH LUZON 

49 
Octagon SM 
Tuguegarao 

SM Center Tuguegarao Downtown, Mabini St., 
Tuguegarao City, Cagayan 

123.47 

50 Octagon Vigan 19 Quezon Avenue, Vigan City, Ilocos Sur 73.00 

51 
Octagon SM 
Pampanga 

SM City Pampanga, Jose Abad Santos Ave., 
San Jose, San Fernando, Pampanga 

166.03 

52 Octagon Tuguegarao 
Gosiengfiao Bldg., A Luna St., Tuguegarao 
City, Cagayan 

85.00 

53 Octagon SM Baliwag 
SM City Baliwag, Dona Remedios Trinidad 
Highway, Baliuag, Bulacan 

176.64 

54 
Octagon SM 
Olongapo 

SM City Olongapo Downtown, Gordon Ave., 
Olongapo City, Zambales 

70.62 

55 
Octagon Urdaneta 
CB Mall 

CB Mall Urdaneta, San Vicente Rd., Urdaneta 
City, Pangasinan 

146.00 

56 
Octagon SM City 
Tarlac 

SM City Tarlac, Mc Arthur Highway, San 
Roque, Tarlac City, Tarlac 

93.67 

57 
Octagon Starmall San 
Jose Del Monte 

Starmall San Jose Del Monte, Quirino Hwy., 
San Francisco Del Monte, Bulacan 

72.25 

58 
Octagon SM 
Cauayan 

SM City Cauayan, Cauayan City, Isabela 50.16 

59 Octagon SM Clark 
SM City Clark, Manuel A. Roxas Hwy., Clark 
Freeport, Angeles City, Pampanga 

50.00 

60 
Octagon Robinsons 
Tuguegarao 

Robinsons Tuguegarao, Tanza, Tuguegarao 
City, Cagayan 

105.55 

61 
Octagon SM Center 
Pulilan 

SM Center Pulilan, Plaridel-Pulilan Diversion 
Rd., Pulilan, Bulacan 

67.19 

62 
Octagon SM 
Urdaneta 

SM City Urdaneta, 2nd Street, Urdaneta City, 
Pangsinan 

114.61 

63 
Octagon Robinsons 
Santiago 

Robinsons Santiago, Maharlika Highway, 
Mabini, Santiago City, Isabella 

78.15 

64 
Octagon Robinsons 
Calasiao, 

Robinsons Calasiao, MacArthur Highway, Brgy 
San Miguel, San Fernando, Pangasinan  

104.51 

65 
Octagon Vigan 
Xentromall 

XentroMall Vigan, Quezon Ave., Vigan City, 
Ilocos Sur 

105.00 

66 
Octagon SM 
Telabastagan 

SM City Telabastagan, Mc Arthur Highway, 
San Fernando, Pampanga 

81.31 

67 
Octagon NE Pacific 
Mall 

NE Pacific Mall, 1st Street, Cabanatuan City, 
Nueva Ecija 

148.72 
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68 
Octagon SM San 
Jose 

SM City San Jose Del Monte, Quirino Hwy., 
San Jose del Monte, Bulacan 

130.21 

69 
Octagon Robinsons 
Ilocos 

Robinsons Ilocos, San Francisco, San Nicolas, 
Ilocos Norte 

150.00 

70 
Octagon SM 
Olongapo 

SM City Olongapo Central, Rizal Avenue 
Extension, Olongapo City, Zambales 

106.60 

71 Octagon SM Marilao 
SM City Marilao, MacArthur Hwy., Marilao, 
Bulacan 

115.14 

72 
Octagon Robinsons 
La Union 

Robinsons La Union, MacArthur Highway, San 
Fernando, La Union 

96.83 

73 
Octagon SM 
Cabanatuan 

SM City Cabanatuan, Hermogenes C. 
Concepcion Sr., Cabanatuan City, Nueva Ecija 

116.48 

74 Octagon SM Baguio 
SM City Baguio, Luneta Hill, Baguio City, 
Benguet 

161.99 

75 Octagon SM Rosales 
SM City Rosales, MacArthur Hwy., Rosales, 
Pangasinan 

54.61 

76 
Octagon SM 
Tuguegarao 

SM City Tuguegarao, Bagay Road, Barangay 
Caritan Norte, Tuguegarao City, Cagayan  

90.07 

77 
Octagon Robinsons 
Gapan 

Robinsons Gapan, Gapan City, Nueva Ecija 116.32 

78 Octagon SM Bataan SM City Bataan, Balanga City, Bataan 122.74 

79 Octagon Dagupan 
Nepo Mall , A.B. Fernandez Avenue, Dagupan 
City, Pangasinan 

260.50 

80 Octagon San Carlos 
San Carlos Town Center, Rizal Ave., San 
Carlos, Pangasinan  

189.98 

81 Octagon Cabanatuan 
UIC Building, Rizal St., Brgy. Matadero, 
Cabanatuan City  

351.00 

82 
Octagon Puregold 
Laoag 

Puregold Laoag, S. Fonacier, Laoag City, 
Ilocos Norte 

72.00 

83 Octagon SM Laoag 
SM City Laoag, Airport Rd., Laoag City, Ilocos 
Norte 

150.41 

84 
Octagon SM La 
Union 

SM City La Union, Diversion Road, San 
Fernando City, La Union 

86.31 

SOUTH LUZON 

85 Octagon SM Lucena 
SM City Lucena, Maharlika Highway, Lucena 
City, Quezon 

135.04 

86 Octagon Batangas 
RL Bldg., D Silang St. Cor. P.Burgos St., 
Batangas City, Batangas 

110.00 

87 
Octagon SM 
Batangas 

SM City Batangas, M. Pastor Ave., Pallocan 
Kanluran, Batangas City, Batangas 

90.96 

88 
Octagon SM 
Dasmariñas 

SM City Dasmariñas, Governor’s Drive, 
Dasmariñas, Cavite 

203.44 

89 Octagon SM Lipa 
SM City Lipa, JP Laurel Highway, Lipa City, 
Batangas 

59.72 

90 Octagon SM Naga 
SM City Naga, Ninoy & Cory Ave., CBD II, 
Triangulo, Naga City, Camarines Sur 

42.43 
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91 Octagon SM Rosario 
SM City Rosario, General Trias Drive, Tejeros, 
Rosario, Cavite 

111.09 

92 Octagon Xentromall 
Xentromall Calapan, Roxas Dr., Calapan City, 
Oriental Mindoro 

129.28 

93 
Octagon SM Trece 
Martires 

SM City Trece Martires, Governor’s Dr., Trece 
Martires, Cavite 

204.66 

94 
Octagon General 
Trias 

Robinsons Place General Trias, Antero Soriano 
Hwy., Brgy. Tejero, General Trias, Cavite 

201.25 

95 Octagon SM Molino 
SM City Molino, Molino-Paliparan Rd., Molino 
IV, Bacoor, Cavite 

111.01 

96 
Octagon Robinsons 
Lipa 

Robinsons Lipa, President Jose P. Laurel 
Hwy., Lipa City, Batangas 

70.16 

97 
Octagon Robinsons 
Galleria South 

Robinsons Galleria South, Manila S Road, San 
Pedro Laguna 

154.43 

98 Octagon LCC Mall 
LCC Mall, Peñaranda St., Legazpi Port District, 
Legazpi City, Albay 

84.00 

99 Octagon Tabaco Mall 
Tabaco City Mall, Gen. Luna Street, Divino 
Rostro, Tabaco City, Albay 

121.40 

100 Octagon NCCC Mall 
NCCC Mall Palawan, Lacao Street, Puerto 
Princesa, Palawan 

137.10 

101 Octagon SM Bacoor 
SM City Bacoor, Bacoor Tirona, Highway, 
Bacoor, Cavite 

119.28 

102 Octagon SM Legazpi 
SM City Legazpi, I. Roces Avenue, Legazpi 
City, Albay 

73.18 

103 Octagon SM Palawan 
SM City Palawan, Malvar St., Puerto Princesa, 
Palawan 

54.51 

104 
Octagon SM Sta. 
Rosa 

SM City Sta. Rosa, Old National Highway, Sta. 
Rosa, Laguna 

158.08 

105 
Octagon SM San 
Pablo 

SM City San Pablo, National Hwy., Brgy. San 
Rafael, San Pablo, Laguna 

82.10 

106 Octagon SM Lemery 
SM Center Lemery, Illustre Ave., Lemery, 
Batangas 

102.00 

107 Octagon SM Daet 
SM City Daet, Vinzons Avenue, Daet, 
Camarines Norte 

132.12 

108 
Octagon Robinsons 
Palawan 

Robinsons Palawan, National Highway, Brgy. 
San Manuel, Puerto Princesa, Palawan 

98.40 

109 Octagon Pacific Mall 
Landco Business Park, F. Imperial St., Legazpi 
City 

121.37 

110 
Octagon SM 
Calamba 

SM City Calamba, National Highway, Real, 
Calamba City, Laguna 

49.77 

111 Octagon Calapan 
Home Mark Bldg. J.P. Rizal St., Calapan, 
Oriental Mindoro 

216.00 

112 
Octagon 
Pinamalayan 

A. Mabini Boulevard, Pinamalayan, Oriental 
Mindoro 

189.00 

113 Octagon, San Jose 
9327, Liboro Street, San Jose, Occidental 
Mindoro 

330.00 
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114 Octagon SM Tanza 
SM City Tanza, Antero Soriano Highway, 
Daang Amaya, Tanza, Cavite 

59.48 

115 
Octagon SM San 
Pedro 

SM Center San Pedro, San Pedro, Laguna 144.38 

116 
Octagon SM Sto. 
Tomas 

SM Sto. Tomas, Pan-Philippine Hwy., San 
Roque, Sto. Tomas, Batangas 

105.63 

117 
Octagon Ayala 
Legaspi 

Ayala Legaspi, Rizal Street, Capantawan, 
Legaspi City, Albay 

107.40 

118 
Octagon SM City 
Roxas 

SM City Roxas, Arnaldo Boulevard, Roxas, 
Oriental Mindoro 

94.80 

119 Octagon The Outlet 
Lima Technology Center, Special Economic 
Zone, Lipa City, Batangas 

124.22 

120 
Octagon LCC 
Masabate 

LCC Market City of Masbate, Tara Street, 
Masbate City, Masbate 

95.00 

121 Octagon Sorsogon 
Maya Building, Rizal Street, Sorsogon City, 
Sorsogon 

144.00 

122 Octagon Malvar Malvar St., Puerto Princesa, Palawan   385.00 

123 Octagon Naga 
Octagon + iStudio Plus, Paz Street, Naga City, 
Camarines Sur 

586.00 

VISAYAS 

124 Octagon SM Cebu 
SM City Cebu, Northwing, Juan Luna Ave., 
Mabolo, Cebu City, Cebu 

413.25 

125 Octagon Bacolod 
Yusay Arcade Araneta Ave., Bacolod City, 
Negros Occidental 

112.78 

126 Octagon Dumaguete 
Dona Plaza Milagros Bldg., Percides St., 
Dumaguete City, Negros Oriental 

140.00 

127 
Octagon Robinsons 
Iloilo 

Robinsons Place Iloilo, Quezon St., Iloilo City, 
Iloilo 

113.4 

128 
Octagon SM City 
Bacolod 

SM City Bacolod, Rizal St., Reclamation Area, 
Bacolod City, Negros Occidental 

118.33 

129 Octagon IT Park Cebu IT Park, Apas, Cebu City, Cebu 163.84 

130 Octagon Cebu Ayala 
Ayala Center Cebu, Barrio Luz, Cebu City, 
Cebu 

138.98 

131 
Octagon Robinsons 
Cebu 

Robinsons Galleria Cebu, Gen. Maxilom 
Avenue Extension, Carreta, Cebu City, Cebu 

91.48 

132 Octagon SM Seaside 
SM Seaside City Cebu, Cebu South Coastal 
Rd., Mambaling, Cebu City, Cebu 

185.29 

133 
Octagon Ayala Malls 
Bacolod 

Ayala Malls Capitol Central, Gatuslao St., 
Bacolod City, Negros Occidental 

141.95 

134 Octagon Tacloban 3 RUL Bldg., Romualdez St. Tacloban City, Leyte 270.00 

135 
Octagon SM 
Tacloban 

SM Savemore Tacloban, Justice Romualdez 
St., Downtown, Tacloban City, Leyte 

95.69 

136 
Octagon Robinsons 
Tacloban 

Robinsons Tacloban, Tabuan National 
Highway, Marasbaras, Tacloban City, Leyte 

48.65 



 

 
44 

 

 

N. Brand Location Size 

137 Octagon SM Iloilo 
SM City Iloilo, Senator Benigno S. Aquino Ave., 
Mandurriao, Iloilo City, Iloilo 

321.25 

138 
Octagon Robinsons 
Dumaguete 

Robinsons Place Dumaguete, Calindagan, 
Dumaguete City, Negros Oriental 

99.75 

139 
Octagon Robinsons 
Bacolod 

Robinsons Bacolod Northwing, Lacson St., 
Mandalagan, Bacolod City, Negros Occidental 

147.49 

140 
Octagon Robinsons 
Jaro 

Robinsons Place Jaro, E Lopez St., Brgy. San 
Vicente, Jaro, Iloilo City, Iloilo 

75.91 

141 Octagon SM Ormoc SM Center Ormoc, Real St., Ormoc City, Leyte 66.15 

142 Octagon SM Roxas  
SM City Roxas, Arnaldo Blvd. Brgy. Baybay 
Roxas City, Capiz 

66.50 

143 
Octagon Festival 
Walk  

Festival Walk Mall, Megaworld Blvd., 
Manduriao, Iloilo City, Iloilo 

224.00 

144 
Octagon Parkmall 
Mandaue 

Parmkmall, Ouano Ave., Mandaue 
Reclamation Area, Mandaue City, Cebu  

129.61 

MINDANAO 

145 Octagon Iligan 1 
Dream Star Bldg., Mariam Badelles St., Iligan 
City, Lanao Del Norte 

140.00 

146 Octagon Butuan 1 
Cuason Bldg., Libertad, Butuan City, Agusan 
Del Norte 

200.00 

147 Octagon Surigao 
Rosalyn Bldg., Rizal St., Surigao City, 
Washington, Surigao Del Norte 

129.00 

148 
Octagon Limketkai 
Mall 

Limketkai Center, Limketkai Avenue, Lapasan, 
Cagayan De Oro City, Misamis Oriental 

285.44 

149 Octagon Centrio Mall 
Centrio Mall, C.M. Recto Ave., Cagayan De 
Oro City, Misamis Oriental 

137.98 

150 Octagon Dipolog 2 
Lee Plaza City Central, Quezon Ave., Dipolog 
City, Zamboanga del Norte 

70.00 

151 Octagon KCC Mall 
KCC Mall De Zamboanga, Gov. Camins Rd., 
Camino Nuevo, Zamboanga City, Zamboanga 
Del Sur 

224.20 

152 
Octagon Robinsons 
Iligan 

Robinsons Place Iligan, Macapagal Ave., Iligan 
City, Lanao Del Norte 

125.81 

153 Octagon SM Mindpro 
SM City Mindpro, La Purisima St., Zone III, 
Zamboanga City, Zamboanga Del Sur 

83.49 

154 
Octagon Robinsons 
Butuan 

Robinsons Place Butuan, J.C. Aquino Ave., 
Butuan City, Agusan Del Norte 

65.60 

155 Octagon SM CDO 
SM Cagayan De Oro Downtown, Claro M. 
Recto, Cagayan De Oro City, Misamis Oriental 

72.31 

156 Octagon Valencia 2 
Fujifilm Building, Sayre Highway, Valencia City, 
Bukidnon 

200.00 

157 Octagon Zamboanga 
Jasmine Tower, Mayor Jaldon St., Zamboanga 
City, Zamboanga Del Sur 

220.00 

158 Octagon Ozamis 
Occidental Chua Hong Bldg., Don Aselmo 
Bernard Ave., Ozamis City, Misamis Occidental 

185.00 
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159 Octagon SM Butuan 
SM City Butuan, J.C. Aquino Ave., Lapu-Lapu, 
Butuan City, Agusan Del Norte 

73.72 

160 Octagon CDO 1 
145 Gomez Cor. Velez St., Cagayan De Oro, 
Misamis Oriental 

190.00 

161 
Octagon Gaisano 
Supermall 

Gaisano Supermall Iligan, Roxas Ave., 
Villaverde, Iligan City, Lanao del Norte 

75.87 

162 
Octagon Robinsons 
Valencia City  

Robinsons Place Valencia, Bagontaas, 
Valencia City, Bukidnon  

134.79 

163 Octagon Dipolog 3  
Ground Floor C-B-CO General Luna St., 
Central Barangay, Dipolog City, Zamboanga 
del Norte 

171.00 

164 
Octagon San 
Francisco Agusan 

San Francisco-Barobo Rd., San Francisco, 
Agusan del Sur 

210.00 

165 
Octagon Ipil 
Zamboanga 

Gaisano Grand Mall Ipil, Pan-Philippine Hwy., 
Ipil, Zamboanga Sibugay 

100.00 

166 
Octagon Robinsons 
Pagadian 

F.S. Pajares Ave., San Francisco District, 
Pagadian City, Zamboanga Del Sur 

147.56 

167 Octagon Cotabato 
Elena V. Co Bldg., Don Rufino Alonzo 
St.,Cotabato City, Maguindanao del Norte 

110.00 

168 Octagon Marbel 
Jayven's Bldg. cor. Posadas St., Gensan Drive, 
Koronadal City, South Cotabato 

162.95 

169 
Octagon Abreeza 
Mall 

Ayala Mall Abreeza, J.P. Laurel Ave., Bajada, 
Poblacion District, Davao City, Davao del Sur 

100.82 

170 
Octagon SM General 
Santos 

SM City General Santos, Corner Santiago 
Blvd., General Santos City, South Cotabato 

158.96 

171 Octagon Digos 
Gaisano Mall of Digos, Tres De Mayo, Digos 
City, Davao del Sur 

145.86 

172 Octagon Surigao 2 
Km. 4, Gaisano Capital, Surigao City, Surigao 
del Norte 

99.30 

173 
Octagon Veranza 
Mall 

Veranza, J. Catolico Sr. Ave., Lagao, General 
Santos City, South Cotabato 

94.28 

174 
Octagon General 
Santos 

Kaman Bldg., Jose Catolico Sr. Ave., Lagao, 
General Santos City, South Cotabato 

263.00 

175 Octagon Tagum 
Gaisano Mall Tagum, National Highway, Briz 
District, Tagum City, Davao Del Norte 

136.07 

176 Octagon SM Lanang 
SM Lanang, J.P. Laurel Ave, Agdao District, 
Davao City, Davao del Sur 

226.84 

177 
Octagon KCC Marbel 
Mall 

KCC Mall of Marbel, Gen. Santos Drive, 
Koronadal, South Cotabato 

192.00 

178 Octagon Davao 
Gaisano Mall of Davao, JP Laurel Ave., 
Bajada, Davao City, Davao del Sur 

156.66 

179 Octagon SM Davao 
SM City Davao, Quimpo Blvd. Ecoland, Davao 
City, Davao del Sur 

74.69 

180 Octagon Mati 
Chan Bldg., Rizal Cor. Bonifacio St., Brgy. 
Central, Mati City, Davao Oriental 

80.00 

181 Octagon Malaybalay 
Sayre Centrum Bldg., Abello St., Malaybalay 
City, Bukidnon 

136.00 



 

 
46 

 

 

N. Brand Location Size 

182 Octagon Kidapawan 
Quezon Boulevard, Kidapawan, South 
Cotabato 

142.60 

183 Octagon KCC  
KCC Mall of Cotabato, Cotabato City, 
Maguindanao del Norte 

99.50 

184 
Octagon Victoria 
Davao 7 

Victoria Plaza, JP Laurel Ave., Davao City, 
Davao del Sur 

66.11 

MICRO VALLEY 

NATIONAL CAPITAL REGION 

185 
Micro Valley SM 
North 

SM North EDSA, North Ave., Quezon City 242.31 

186 
Micro Valley SM San 
Mateo 

SM City San Mateo, Gen Luna St., Ampid, San 
Mateo, Rizal 

94.87 

187 Micro Valley Vmall 
VMall Greenhills, Ortigas Ave., Greenhills, San 
Juan City 

93.00 

188 
Micro Valley SM 
Southmall 

SM Southmall, Alabang-Zapote Road, Las 
Piñas City 

77.56 

189 
Micro Valley SM 
Sucat 

SM City Sucat, Doctor Arcadio Avenue, Brgy. 
Dionisio, Paranaque City 

53.50 

190 
Micro Valley SM 
Araneta City 

P. Tuazon Boulevard, Araneta City,Cubao, 
Quezon City  

75.29 

191 
Micro Valley 
Robinsons Place 
Manila 

Robinsons Place Manila, Pedro Gil cor M. 
Adriatico St., Ermita, Manila 

70.47 

NORTH LUZON 

192 
Micro Valley SM 
Cabanatuan 

SM City Cabanatuan, Hermogenes C. 
Concepcion Sr., Cabanatuan City, Nueva Ecija 

54.60 

193 
Micro Valley 
Tuguegarao 

Tanza, Tuguegarao City, Cagayan 32.66 

194 
Micro Valley 
Robinsons Santiago 

Robinsons Santiago, Maharlika Highway, 
Mabini, Santiago City, Isabella 

114.00 

SOUTH LUZON 

195 
Micro Valley SM 
Dasmariñas 

SM City Dasmariñas, Governor’s Drive, 
Dasmariñas, Cavite 

188.44 

196 
Micro Valley SM 
Batangas 

SM City Batangas, M. Pastor Ave., Pallocan 
Kanluran, Batangas City, Batangas 

103.70 

197 
Micro Valley Pacific 
Mall Lucena  

Tagarao St., Lucena City, Quezon 96.12 

198 
Micro Valley SM 
Molino 

SM City Molino, Molino-Paliparan Rd., Molino 
IV, Bacoor, Cavite 

83.04 

199 
Micro Valley SM 
Lucena 

SM City Lucena, Maharlika Highway, Lucena 
City, Quezon 

54.73 

200 
Micro Valley SM Sta. 
Rosa 

SM City Sta. Rosa, Old National Highway, Sta. 
Rosa, Laguna 

48.74 

VISAYAS 

201 Micro Valley SM Iloilo  
SM City Iloilo, Senator Benigno S. Aquino Ave., 
Mandurriao, Iloilo City, Iloilo 

186.87 

202 
Micro Valley SM 
Bacolod  

SM City Bacolod, Rizal St., Reclamation Area, 
Bacolod City, Negros Occidental 

73.90 
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203 
Micro Valley 
Dumaguete  

PO’s Marketing Bldg., Dr. V. Locsin St., 
Dumaguete City, Negros Oriental 

70.00 

204 
Micro Valley 
Dumaguete (Outside) 

GEU Bldg San Jose St., Pob 3., Dumaguete 
City, Negros Oriental 

100.00 

205 
Micro Valley Ayala 
Bacolod 

Ayala Malls Capitol Central, Gatuslao St., 
Bacolod City, Negros Occidental 

117.43 

SOUTH MINDANAO 

206 
Micro Valley Davao 
Ecoland  

SM City Davao, Quimpo Blvd. Ecoland, Davao 
City, Davao del Sur 

119.10 

207 
Micro Valley KCC 
Mall General Santos  

KCC Mall of Gensan, Jose Catolico Sr. Ave., 
Lagao, General Santos City, South Cotabato 

72.00 

208 
Micro Valley CDO 
Centrio  

Centrio Mall, C.M. Recto Ave., Cagayan De 
Oro City, Misamis Oriental 

130.91 

GADGET WORLD 

NATIONAL CAPITAL REGION 

209 Gadget World Sucat 
SM City Sucat, Doctor Arcadio Avenue, Brgy. 
Dionisio, Paranaque City 

59.20 

210 
Gadget World 
Festival 

Festival Super Mall, Commerce Ave., Alabang, 
Muntinlupa City 

194.16 

 

Concept Store 
 

Our concept store carries a broad range and exclusive products from a single IT brand. Each 

concept store ensures the specialization and expertise of the brand’s product to target customers 

with strong brand loyalty. These stores have a floor area, ideally ranging from 20 to 114 sqm. As 

of December 31, 2025, we have a total of 22 concept stores – ACER (12), Brother (4), HP (4), 

Lenovo (1), and TP-Link (1). Currently, we are in the process of negotiating and discussing with 

other well-known IT brands for expansion. 

 

Concept Store Location 

 

N. Brand Location Size 

211 ACER Trinoma, North Ave., Quezon City 113.92 

212 ACER 
SM City Urdaneta, 2nd Street, Urdaneta City, 
Pangsinan 

51.25 

213 ACER 
Limketkai Center, Limketkai Avenue, Lapasan, 
Cagayan De Oro City, Misamis Oriental 

78.85 

214 ACER 
Gaisano Mall of Davao, JP Laurel Ave., 
Bajada, Davao City, Davao del Sur 

63.17 

215 ACER 
Robinsons Santiago, Maharlika Highway, 
Mabini, Santiago City, Isabella 

61.59 

216 ACER 
Market Market, McKinley Pkwy., BGC, Taguig 
City 

78.82 
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217 ACER 
KCC Mall of Gensan, Jose Catolico Sr. Ave., 
Lagao, General Santos City, South Cotabato 

41.43 

218 ACER SM Center Ormoc, Real St., Ormoc City, Leyte 105.27 

219 ACER 
SM City Molino, Molino-Paliparan Rd., Molino 
IV, Bacoor, Cavite 

19.83 

220 ACER Opus Mall, Bridgetowne Blvd, Quezon City 90.29 

221 ACER Glorietta 2, Ayala Center, Makati City 43.18 

222 ACER 
Robinsons Lipa, President Jose P. Laurel 
Hwy., Lipa City, Batangas 

37.60 

223 Brother 
Limketkai Center, Limketkai Avenue, Lapasan, 
Cagayan De Oro City, Misamis Oriental 

69.30 

224 Brother 
SM North EDSA Annex, North Ave, Quezon 
City 

50.17 

225 Brother 
SM City Cabanatuan, Hermogenes C. 
Concepcion Sr., Cabanatuan City, Nueva Ecija 

59.92 

226 Brother SM Fairview, Quirino Hwy., Quezon City 30.24 

227 HP Glorietta 2, Ayala Center, Makati City 61.00 

228 HP  
Festival Super Mall, Commerce Ave., Alabang, 
Muntinlupa City 

76.79 

229 HP  Robinsons Bridgetowne, Quezon City 81.15 

230 HP  
SM City Laoag, Airport Rd., Laoag City, Ilocos 
Norte 

49.41 

231 LENOVO 
SM City Dasmariñas, Governor’s Drive, 
Dasmariñas, Cavite 

41.66 

232 TP-LINK 
SM North EDSA Annex, North Ave, Quezon 
City 

19.88 
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Mobile Store 
 

The Octagon Mobile store is our specialty store focusing on communication and connectivity 

devices such as mobile phones, tablets, networking products, and mobile-related accessories. 

Mobile stores ideally should have a floor area between 30 to 59 sqm. As of December 31, 2025, 

we have eight (8) Octagon Mobile stores. 

 

Mobile Store Location 

 

N. Brand Location Size 

233 Octagon Mobile 
SM City Sta. Mesa, Ramon Magsaysay 
Blvd., Doña Imelda, Quezon City 

51.47 

234 Octagon Mobile 
SM City Urdaneta, 2nd Street, Urdaneta 
City, Pangsinan 

51.00 

235 Octagon Mobile 
SM City BF Parañaque, Dr. Santos Ave., 
Parañaque City 

48.67 

236 Octagon Mobile 
SM City Sucat, Doctor Arcadio Avenue, 
Brgy. Dionisio, Paranaque City 

40.16 

237 Octagon Mobile 
SM Southmall, Alabang-Zapote Road, Las 
Piñas City 

39.88 

238 Octagon Mobile 
SM City Valenzuela, Mc Arthur Highway, 
Valenzuela City 

35.00 

239 Octagon Mobile 
SM City Bacolod, Rizal St., Reclamation 
Area, Bacolod City, Negros Occidental 

58.60 

240 Octagon Mobile 
Festival Super Mall, Commerce Ave., 
Alabang, Muntinlupa City 

30.23 

 

 



 

 

 

Corporate Information 
Unit 2308, 23/F Capital House Tower 1, 
9th Avenue corner 34th Street, 
Bonifacio Global City, Taguig City, 
Metro Manila, Philippines 
 
Corporate Website 
https://upson.com.ph/ 
 
Contact Number: 
+632-8526-7152 
 
Email: 
info@upson.com.ph 
 
External Auditor: 
Reyes Tacandong & Co. 
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